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LUXURY ELEVATED
The only thing it doesn’t have is a rival.

Register at onebloorwest.com  

or visit our Presentation Gallery  

at 181 Davenport Rd. Open 7 days a week.  

Over 75% sold. 

1-844-SEE-THE-1

Your tastes and your aspirations are inherently unique.

Your story, your world, inimitable.

For a living experience as exceptional as you are,

there is only one.
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No rules.
No boundaries.

No age limit.

 t
Live your passion!

 

MG available on Amazon

For media inquiries: meryl@merylmossmedia.com
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Download Ritual for free.
No added fees on orders.

Skip the line & earn rewards 
from your favourite restaurants 
and cafes in downtown Toronto.
Experience coffee, lunch and dinner in a whole new 
way with Ritual mobile order & pay. Order from your 
phone, skip the line for pick-up, and enjoy. 

Plus, collect Ritual Reward points on every order and 
redeem for free food & drinks. Who says there’s no 
such thing as a free lunch? 
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Connected Globally. Unrivalled Locally.
No one has sold more luxury real estate in Toronto this decade than Barry Cohen Homes.* The reason is obvious. In addition 

to our unmatched negotiation skills, we provide the greatest exposure for your home. By utilizing our exclusive international 

affiliations, together with the very latest in print and online marketing strategies, we reach more local and foreign buyers. 

The proof is in the numbers.

TEL AVIV, ISRAEL

ASKING €110,000,000

LAKE COMO, ITALY

ASKING €16,500,000

FOREST HILL BROWNSTONE

ASKING $25,000,000

16 HIGH POINT ROAD

ASKING $19,380,000

JUST SOLD

ICONIC BRIDLE PATH ESTATE

ASKING $16,900,000

416.223.1818 | WWW.BARRY COHEN HOMES.COM
Remax Realtron Barry Cohen Homes Inc., Brokerage

*Based on sales from $4 million to $35 million for all of TREB, 2008 - present combined.
Not intended to solicit buyers or sellers currently under contract with another brokerage.

Confidential Marketplace Discussion
To arrange a confidential marketplace discussion and to learn how our unmatched 

exposure will get the maximum value for your home, call us at 416.223.1818.

NEW YORK CITY, U.S.A.

ASKING $39,000,000
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NOW UNDER CONSTRUCTION | DELIVERY 2020

3 TO 7–BEDROOM RESIDENCES FROM $4.2 TO OVER $11 MILLION

PENTHOUSES & SINGLE-FAMILY HOMES FROM $12.5 TO $35 MILLION

TO SCHEDULE A PRIVATE SHOWING CONTACT US AT +1 786 577 6393 

OR SALES@ESTATESATACQUALINA.COM

www.estatesatacqualina.com 

RESORT RESERVATIONS: +1 786 220 5102

17895 COLLINS AVENUE | SUNNY ISLES BEACH, FLORIDA 33160

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR 
LESSEE. All artist’s or architecturalrenderings, sketches, graphic materials and photos depicted or otherwise described herein are proposed and conceptual only, and are based upon preliminary development plans, which are subject to change. This is not an offering in any state in which registration is 
required but in which registration requirements have not yet been met. THIS IS NOT AN OFFER FOR CONTRACT OR SALE IN THE STATES OF NY, NJ OR MASS.

 

#1 RESORT 
IN THE 

CONTINENTAL U.S.

TM

  The World’s Finest Residences® 
At TheWorld’s Finest Resort

ALL THIS AND LOBBY DESIGNS 
BY KARL LAGERFELD TOO
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Now featuring High Point Condominiums and Ferretti Towns.

F R I D A Y H A R B O U R . C O M

extraordinaryTHE START OF SOMETHING

PR
O

JE
C

T 
IN

FO

Client:

C
O

LO
U

R 
IN

FO

         

FI
N

IS
H

IN
G

N/A

File Name: FH 36639 Fiday Harbour Dolce Mag 2018
Cyan  Magenta  Yellow    Black

Finished Size: 10IN x 12IN

Flat Size:

Output Scale: 100%

C
O

AT
IN

G N/A

N
O

TE
S N/A

Medium:

A
PP

RO
VA

LS Date: 
April 26, 2018 2:39 PM

Writer: Designer Social: Studio Manager:

Production Artist: CHRIS Proofreader: Creative Director: Account Manager: Production Manager:



Follow us at:          twitter.com/dolcemag           facebook.com/dolceluxurymagazine          @dolcemag

SUMMER 2018  •  VOLUME 22  •  ISSUE 2

Publisher/Editor-in-Chief  MICHELLE ZERILLO-SOSA michelle@dolce.ca
Director of Operations ANGELA PALMIERI-ZERILLO angela@dolce.ca

ART DEPARTMENT
Co-Founder/Creative Director FERNANDO ZERILLO fernando@dolce.ca

Senior Graphic Designer CHRISTINA BAN
Graphic Designer AXL VALDEZ

Senior UI/UX Designer YENA YOO
Junior UI/UX Designer NATHAN CHAN

Web Developer JORDAN CARTER

EDITORIAL DEPARTMENT
Fashion & Home Décor Editor MICHELLE ZERILLO-SOSA

Beauty & Travel Editor ANGELA PALMIERI-ZERILLO
Writer VICTORIA SCOTT

Copy Editors and Proofreaders CATHARINE CHEN, SUSAN GRIMBLY, NINA HOESCHELE
Contributing Writers 

BRANDON HARRIPERSAUD, SARAH KANBAR, SHAUN MELADY, RICK MULLER, DONNA PARIS, 
DAMIEN REID, ANGELA ROTUNDO       

Contributing Photographers 
JEF ANOG, DOUGLAS ELLIMAN, GEOFF FITZGERALD, FAYROS JAFFER, JIM LOCKHART, JESSE MILNS,  

CARLOS A. PINTO, PULMANNS, ANDREEA RADUTOIU, MONICA TRUE
Public Relations Manager SARAH KANBAR 

Social Media Manager BIANCA RICCI 

VIDEO DEPARTMENT
Videographer CARLOS A. PINTO

ADVERTISING
Director of Marketing ANGELA PALMIERI-ZERILLO angela@dolce.ca
Director of New Business Development SUSAN BHATIA susan@dolce.ca

Senior Account Manager MARIO BALACEANU
Account Manager CHRISTINA BONO 

ADVERTISING INQUIRIES 
T: 905-264-6789

info@dolce.ca • www.dolcemag.com

Front Cover JAMES. F. GOLDSTEIN Photography By JESSE MILNS

 

Dolce Magazine is published quarterly by Dolce Media Group,
111 Zenway Blvd., Suite 30, Vaughan, Ont., L4H 3H9

T: 905-264-6789, F: 905-264-3787, info@dolce.ca, www.dolcemedia.ca

Publication Mail Agreement No. 40026675. All rights reserved. Any reproduction is strictly prohibited without written consent from the publisher.

Dolce Magazine reaches over 900,000 affl uent readers annually through household distribution across Canada. Dolce Magazine is also available to over 100 million digital consumers of 
Magzter Inc. and Issuu. Inquiries about where else Dolce Magazine is available for sale may be directed to Dolce Media Group: info@dolcemedia.ca or 905-264-6789.

The yearly subscription fee is CDN$34 and US$48. Send cheque or money order to Dolce Media Group, 111 Zenway Blvd., Suite 30, Vaughan, Ont., L4H 3H9, Canada

The opinions expressed in Dolce Magazine are those of the authors and do not necessarily refl ect the views of the publisher or advertisers. Dolce Media Group does not assume liability 
for content. The material in this magazine is intended for information purposes only and is in no way intended to supersede professional advice.

We are proud to be a Canadian company that has successfully published magazines for the past 21 years without any government funding or fi nancial assistance of programs 
to cover editorial costs. It has all been possible thanks to the wonderful support of our readers and advertisers. 

ISSN 2370-4063 Next Issue: Fall 2018
©2018 Dolce Media Group. Printed in Canada.

Follow us at:          twitter.com/dolcemag           facebook.com/dolceluxurymagazine          @dolcemag

DOLCE MAGAZINE | www.dolcemag.com SUMMER 2018

16



SUMMER 2018 www.dolcemag.com | DOLCE MAGAZINE

17

home of your dreams.
Toram Contracting Inc. has been a staple name in the luxury custom home 
sector for 3 decades. Specializing in the construction of grand homes in the 
Greater Toronto Area, with a reputation for providing the highest-quality 
workmanship and customer service.

toramcontracting.ca

To learn more or schedule a consultation, 
please contact (905) 771-1791

Head Office
33 Glen Cameron Road, Suite 1
Thornhill, ON

make this the year
you build the 



Publisher’s Note

Michelle Zerillo-Sosa
Co-Founder/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

“I hold no preference 
among flowers, so 

long as they are wild, 
free, spontaneous.”

— Edward Abbey

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

@dolcemag / @amorebagstoronto / @fernandozerillo

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

@dolcetweets @amorebagstoronto

W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 

PUBLISHER’S NOTE

CAN YOU HAVE 
YOUR CAKE AND 

EAT IT TOO?

natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo

We here at Dolce have met some pretty interesting characters 
over the past 22 years, but none can compare to the likes 
of the eccentric millionaire and style icon James Goldstein.

Like most people when they first set eyes on him, my first 
thought was, “Who is that man?” accompanied by a wash of admiration 
for his ultra-cool look. His swagger is a cross between that of Mick Jagger 
and Clint Eastwood, and this cowboy follows his own beat, in his very own 
nightclub. Yes, he built a private club on his property to make room for more 
A-list guests once their numbers were too great for the house itself! He divides 
his time between attending NBA games courtside, being a fixture at fashion 
runways all over the world and perfecting the architecture of his 1963 home 
designed by American architect John Lautner.

You might recognize the house — it’s been pictured in movies such as 
Charlie’s Angels and The Big Lebowski, and the same rooftop infinity pool we 
sat beside to interview the man himself (pinch me) has been the backdrop to 
many a photo shoot for Vogue and other fashion publications and brands. The 
estate has also been the event venue of choice for celebrities like Rihanna, 
Brad Pitt, P. Diddy and countless others.

If your curiosity about this man who defies typical style (how many of your 
acquaintances dress like rock stars, even at black-tie galas?) isn’t yet piqued, 
then let me tell you about how he’s generously bequeathing his architectural 
masterpiece of a home to the Los Angeles County Museum of Art. The 
current market value of his estate is $40 million — furthermore, he has also 
promised LACMA a maintenance fund of $17 million. Now that’s what I 
call generosity! Clearly, James Goldstein’s vision of la dolce vita is living like 
a true star.

What I loved most about our time with him was (besides the opportunity 
to see his couture collection of outrageous leather jackets first-hand!) the 
conversation I had with his longtime friend, Phyllis. Goldstein showed us a 
photo of the two of them from forty years ago. A former fashion model turned 
florist, Phyllis shared stories about Goldstein’s generosity and kindness while 
putting the finishing touches on a stunning floral arrangement using birds of 
paradise and heliconias (no roses and peonies here) flown in from Hawaii. As 
she jokingly noted that her friend’s personality is, much like the flowers, both 
beautiful and wild, I realized that true friendship really can last a lifetime.

We hope the stories in this edition of Dolce Magazine will inspire you 
to live with purpose and become your own wild flower in a field of roses 
and peonies.

Wild Flower
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 www.eastonsgroup.com

3100 Steeles Ave. E., Suite 601, Markham, Ont.

905-940-9409

INTRODUCING OUR BRAND NEW HOTELS

950 Dixon Road
Toronto, Ontario 

M9W 5N4
westintorontoairport.com

262 Carlingview Drive
Toronto, Ontario 

M9W 5G1
torontoairport.embassysuitesbyhilton.com
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dolce was there

Crowds gather for this iconic event, bidding on the auction or simply marvelling at the automotive masterpieces

Barrett-Jackson  
Palm Beach

Last month marked the 16th Annual Palm Beach 
Auction held at the South Florida Fairgrounds. This was 

the most star-studded lineup the auction has ever had. 
With cars auctioned off from both the John Staluppi 

Cars of Dreams Collection and the South Florida 
Collection, Barrett-Jackson was reaching excellence. 

With initiatives to help organizations like Driven Hearts, 
this event was not only enjoyable, but also charitable.

azure.barrett-jackson.com

PUsaterI’s &  
momofUkU event
This exclusive premier hosted the collaboration 
between Momofuku and Pusateri’s Fine Foods. 

While Momofuku renovates its restaurant, it found 
a new home at the Champagne Bar in Sak’s Food 
Hall, serving select dishes, such as steamed pork 

buns, rice cakes and seafood pancakes. This was a 
feast, not only for the eyes, but also for the stomach, 

as it displayed the passion it has for its cuisine.
pusateris.com

momofuku.com
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the vIntaGe cartIer 
trUnk shoW

Jeanne Beker and celebrity D.J. Jay Strut hosted the 
launch of the Vintage Cartier Trunk show last month, 

transforming the Queen Street East LXRandCo 
store into a veritable cocktail party. Joined by a 
stunning crowd of media influencers, journalists 
and designers alike, the event was a resounding 

success. Everyone was in attendance to get a glimpse 
at this beautiful jewellery. LXRandCo may have 
started off small, but has made its mark in retail.

www.lxrco.com

1. Fred Mannella, co-founder and Chief Development Officer, LXRandCo., Melanie Roy, Jeanne Beker, and Damien Verhagen 2. Laurie Belzak, 
City of Toronto and Susan Langdon, Toronto Fashion Incubator 3. Alison Coville, President of Hudson’s Bay

Wendy Melvin, Director of HR, Frank Luchetta, President and CEO, Ida Pusateri, Vice-President, and Adam Barnard, CFO 

Watch the exclusive footage at WWW.dolcemag.com
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dolce excelleNce INNOVATION

Picture this: a big beach club in the stern 
and, surprisingly, a beach club in the 
bow as well, fi tted with sofas, a sun-
lounging area and a hydro-massage tub. 
An airy owner’s suite with a king-size 

bed and a private balcony — unprecedented on a 
35-metre yacht. A showpiece of a spiral staircase 
connecting all the decks and below deck. Four guest 
cabins (two VIP cabins with double beds and two 
with twin beds) below deck, with access from a 
central lobby.

The Azimut Grande 35-metre yacht is the top 
of the range in the Grande Collection. It’s a step 
forward in new innovations of technology, design, 
comfort and navigation effi ciency. Known in the 
industry for its pioneering co-ownership model, 
SeaNet Europe was chosen by a European owner 
to design, build and fully manage this yacht.

Matty Zadnikar, CEO and co-founder of SeaNet 
Europe as well as a Benetti build expert, is turning 
his hand once again to the art of yacht building. “Co-

YACHTING DREAMS

ownership is smart ownership,” says Zadnikar. Self-
admittedly “crazy about boats” since he was a kid, 
Zadnikar possesses a true passion for yacht-building, 
including the mechanics technology in engine rooms 
and yacht security and safety. No effort has been 
spared in making the Azimut Grande 35-metre yacht 
a paradigm of comfort. “As a yacht owner myself, I 
am pleased to share my experience and knowledge 
with fellow owners and those new to the market,” 
says Zadnikar. “SeaNet offers a complete 360-degree 
service, from design and build to contract, crew 
and concierge.”

Zadnikar himself, along with a qualifi ed SeaNet 
build captain, will be present at the shipyard each 
month of the build to ensure that every detail is 
impeccable. And for the fi nal three months of the 
build, the assigned SeaNet captain will be present 
to ensure that the yacht meets the high standards 
set by SeaNet Europe.

SeaNet’s complete yacht concierge and 
management service are available to all new yacht 

SeaNet’s unique co-ownership program makes it possible to enjoy luxury yachting with 
fi ve-star service and an experienced crew. And now, the latest addition to the SeaNet 
fl eet, the new Azimut Grande 35-metre yacht, ensures you’ll have a grand experience 

in a masterpiece of style and space

owners who choose to build their yacht with the 
company under Zadnikar’s expert eye, as well as to 
Benetti owners wanting to bring their luxury yacht 
into the SeaNet fl eet. SeaNet will guide new owners 
on the creation of a company for the yacht under 
the Maltese fl ag and on the handling of all charters 
(should owners choose to do this), and it will offer 
a rotational crew and staff management. Ultimately, 
SeaNet ensures a completely hassle-free yachting 
experience, right from the start.

“With SeaNet I wanted to create a company that 
could offer everything, ensuring the best standards 
in yacht service and provision throughout SeaNet 
owners’ experience,” says Zadnikar. “At SeaNet, 
we want owners to enjoy the unparalleled thrill 
of stepping on board their yacht, but without any 
hassle. For SeaNet owners, the only responsibility 
is to make the most of their time on board — we 
take care of everything else.”

www.seanetco.eu

Written By Donna paris

SeaNet offers an 
experience like no other. 
Their co-ownership model 
means their customers 
will always have a stress-
free yachting experience.
Right: Matty Zadnikar, 
CEO and co-founder of 
SeaNet Europe
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dolce excelleNce INNOVATION

Picture this: a big beach club in the stern 
and, surprisingly, a beach club in the 
bow as well, fi tted with sofas, a sun-
lounging area and a hydro-massage tub. 
An airy owner’s suite with a king-size 

bed and a private balcony — unprecedented on a 
35-metre yacht. A showpiece of a spiral staircase 
connecting all the decks and below deck. Four guest 
cabins (two VIP cabins with double beds and two 
with twin beds) below deck, with access from a 
central lobby.

The Azimut Grande 35-metre yacht is the top 
of the range in the Grande Collection. It’s a step 
forward in new innovations of technology, design, 
comfort and navigation effi ciency. Known in the 
industry for its pioneering co-ownership model, 
SeaNet Europe was chosen by a European owner 
to design, build and fully manage this yacht.

Matty Zadnikar, CEO and co-founder of SeaNet 
Europe as well as a Benetti build expert, is turning 
his hand once again to the art of yacht building. “Co-

YACHTING DREAMS

ownership is smart ownership,” says Zadnikar. Self-
admittedly “crazy about boats” since he was a kid, 
Zadnikar possesses a true passion for yacht-building, 
including the mechanics technology in engine rooms 
and yacht security and safety. No effort has been 
spared in making the Azimut Grande 35-metre yacht 
a paradigm of comfort. “As a yacht owner myself, I 
am pleased to share my experience and knowledge 
with fellow owners and those new to the market,” 
says Zadnikar. “SeaNet offers a complete 360-degree 
service, from design and build to contract, crew 
and concierge.”

Zadnikar himself, along with a qualifi ed SeaNet 
build captain, will be present at the shipyard each 
month of the build to ensure that every detail is 
impeccable. And for the fi nal three months of the 
build, the assigned SeaNet captain will be present 
to ensure that the yacht meets the high standards 
set by SeaNet Europe.
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SeaNet’s unique co-ownership program makes it possible to enjoy luxury yachting with 
fi ve-star service and an experienced crew. And now, the latest addition to the SeaNet 
fl eet, the new Azimut Grande 35-metre yacht, ensures you’ll have a grand experience 

in a masterpiece of style and space

owners who choose to build their yacht with the 
company under Zadnikar’s expert eye, as well as to 
Benetti owners wanting to bring their luxury yacht 
into the SeaNet fl eet. SeaNet will guide new owners 
on the creation of a company for the yacht under 
the Maltese fl ag and on the handling of all charters 
(should owners choose to do this), and it will offer 
a rotational crew and staff management. Ultimately, 
SeaNet ensures a completely hassle-free yachting 
experience, right from the start.

“With SeaNet I wanted to create a company that 
could offer everything, ensuring the best standards 
in yacht service and provision throughout SeaNet 
owners’ experience,” says Zadnikar. “At SeaNet, 
we want owners to enjoy the unparalleled thrill 
of stepping on board their yacht, but without any 
hassle. For SeaNet owners, the only responsibility 
is to make the most of their time on board — we 
take care of everything else.”

www.seanetco.eu
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25Expression of excellence

barrosohomes.com T: (416) 723.9984 | C: (416) 231.5508 | barroso@bell.net

"I take pride in being a strong woman 
in a traditionally male-dominated industry."

— Rose Barroso

WHEN YOU INTRODUCE THE "X" FACTOR 

INTO A PREDOMINANTLY "Y" BUSINESS WORLD, 

THE RESULTS ARE BOUNDLESS.

The build is no longer just a build.

It is a creation that is born of endless possibility.

All senses are considered. 

All possibilities are explored and the true essence of your vision is born.



dolce excelleNce RETAIL

REMODELLING A CLASSIC

This new store boasts many improvements, which Jackie Chiesa hopes will make 
the customers’ shopping experience not only enjoyable, but also mesmerizing

T illie Abrams opened the first 
William Ashley retail store 71 years 
ago, providing customers with 
top-quality products. Your own 
grandmother may have picked up 

her dinnerware set from there. And its popularity 
hasn’t waned over the years. Even today, ask 
any bride-to-be where she wants to register, and 
chances are she’ll say “William Ashley.”

At the helm of this operation is William Ashley’s 
president, Jackie Chiesa, who has been with the 
company for 36 years. “While I was in university, 
I took a part-time position at William Ashley, 
and I guess you can say I kind of worked my way 
up from the mailroom.” Mentored by Abrams 
herself, Chiesa says, “She would show me, 
‘Jackie, this is quality tableware,’ and she would 
show me how the plate was decorated — true 
craftsmanship.” Chiesa can remember Abrams 
walking through the store, striking the edge of a 
plate to demonstrate the strength of bone china 

and its ability to absorb shock. This, among other 
things, displayed the true quality of their products 
to customers.

William Ashley has always been at the forefront 
of trends, fashion and design, offering customers 
the fi nest products and brands; from Daum to 
Wedgwood — the options are endless. It is also 
the exclusive Canadian distributor of the world-
renowned Teuscher Chocolates of Switzerland. 
With dedication to its craft and carrying over 200 
tableware, home décor and kitchen brands such as 
Baccarat, Lalique, Moser and Waterford, it is not 
surprising that William Ashley has maintained its 
spot as a premier destination in the retail world.

April 27 marked a new milestone for this prolifi c 
company, opening its new fl agship destination on 
Bloor Street West in Toronto. Set in a heritage 
building, it boasts 23-foot ceilings, natural light 
and impeccable architectural details, marking a 
new phase for this retail giant. It is “a phenomenal 
space in which to stage these iconic brands from 

all over the world,” says Chiesa.
Not only did Chiesa want to create a beautiful 

space, but she also wanted to enhance the experience 
of her customers by incorporating new features into 
this store. And technology has had a big part to play 
in the design. “Its impact on consumer behaviour 
has totally changed the world of retailing,” explains 
Chiesa. One aspect of the store that brings together 
technology and retail is the use of videos. “We have 
a 14-foot video wall that is fi lled with wonderful 
brand stories, telling you about their history.” On top 
of that, William Ashley is taking advantage of the 
data it has compiled over the years, “to understand 
our consumers and understand their history and 
exactly what that customer might be looking for 
today,” Chiesa says.

The retail landscape may currently be evolving, 
but William Ashley won’t be left behind. This new 
location has reached the peak of retail, creating a 
seamless and frictionless experience for its customers.
www.williamashley.com

As a fi xture of Bloor 
Street West in Toronto 
for decades, William 
Ashley has become a 
household name. But 
the opening of its new 
fl agship destination 
marks a new stage in 
its evolution

Written By Victoria scott
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TRACK DAY
JOIN US MAY 22 2018

FIRST ANNUAL POLICARO FOUNDATION

Policaro Group is thrilled to support SickKids. We will be hosting the 

First Annual Policaro Foundation Track Day at Canadian Tire Motorsport Park 

on May 22nd, 2018.  All proceeds raised will help facilitate the Policaro Fetal 

Echocardiography Fellowship.

Limited spaces. Reserve your spot today, email policarofoundation@policaro.ca
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dolce excelleNce LEADERSHIP

Stan Kuliavas has worn many different 
hats. As a young adult, his involvement 
in basketball fostered an interest 
in sports medicine. After he began 
university, however, he discovered that 

sports medicine was not his true passion. Following 
advice from his father, he attended an introductory 
fl ight class — and he was hooked.

Kuliavas has achieved remarkable success in the 
aviation world, and he is currently vice-president 
of sales and business development at Levaero 
Aviation. With nearly a decade of experience, 
Kuliavas is an integral member of the Levaero 
team, as he oversees the planning and execution 
of growth strategies for the company. He also deals 
with marketing and aircraft sales, specifi cally of 
the Pilatus PC-12 NG and PC-24 private aircraft, 
of which Levaero is the only Canadian distributor.

His success has led to various accolades, such 
as Apex Society’s Power 30 Under 30, and he was 

AVIATION SENSATION

named one of WINGS magazine’s Top 20 Under 
40. Though accolades may be validating for some 
people, for Kuliavas, they are simply signifi ers of the 
fact that he is doing something right. “Any sort of 
award that I’ve ever received is certainly an honour 
and humbling, but it’s a refl ection of a lot more than 
just me,” he says. Kuliavas understands the value 
in helping others, just as people have helped him. 
He is an avid supporter of the Careers in Aviation 
Expo, even acting as a keynote speaker. This allows 
him the opportunity to educate young adults who 
are interested in pursuing a career in aviation, just 
as Kuliavas was.

Though his careers have been diverse, a 
common theme throughout his life has been 
an avid focus on helping his community. This 
attention to philanthropy is evident in many of 
his endeavours. Kuliavas was a board member 
for the St. Michael’s Young Leaders for six years, 
helping raise funds and generate awareness for 

Discovering his love of aviation at a young age, Stan Kuliavas was 
guided down an ever-changing path, but found his way back. Now he is 

using his success to help those around him

Toronto’s St. Michael’s Hospital. He recently 
organized a relief mission to Attawapiskat, Ont., 
bringing winter clothing and water purifi cation 
experts to the area. Says Kuliavas: “If I see an 
opportunity, and I’m able to, in some minor, minor 
way, positively effect some change, I’d like to at 
least try to.” He is also currently the director of 
Bay Street Hoops in Toronto. In its 24th year, this 
is the largest charity basketball group in Toronto, 
and it mixes the passion Kuliavas has for both 
sports and philanthropy.

The desire to help others is one of Kuliavas’s 
strongest motivations, fi ltering into every facet of his 
life. Asked what he hopes his legacy will be, he says, 
“I suppose it would be nice if it revolved around 
helping others reach their full potential.” Based on 
everything he has done to date, professionally and 
personally, he is defi nitely on the right track.

www.levaero.com

A man with many 
interests, Kuliavas has 
fi rst and foremost been 
infl uenced by his passion 
for aviation. He currently 
works for Levaero Aviation
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P E N T H O U S E  C O L L E C T I O N

REGISTER NOW
AdiDevelopments.com

THE PENTHOUSE
COLLECTION

Follow us for the most recent updates

Spacious 

Luxury Residences 

In The Sky 

From The 

$1.2 MILLIONS

Discover panoramic lake views
from Burlington’s tallest residence
Coming soon to Downtown Burlington.

Ten exceptional lakefront residences.

Steps from restaurants, shops, the waterfront promenade.

Minutes from GO transit, major thoroughfares,            
downtown Toronto.

Many will covet.

Only a select few will own.

*Available for select flagship suites.  Prices and specifications subject to change without notice. Illustrations are artist’s concept. 
Exclusive Listing: Baker Real Estate Incorporated, Brokerage. Brokers Protected. E. & O.E. 

*Artist’s rendering of Private Rooftop Terrace. 

Naut_Dolce_PH Ad.indd   1 2018-05-03   11:05 AM
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W
hen you imagine Los Angeles, 
what do you picture? For 
some, it may be beautiful 
walks along the Pacifi c 

Coast or feasting your eyes on a gorgeous 
sunset with your partner during a romantic 
date night escapade. For others, it may 
consist of rooftop lounges that you have 
attended to experience the luxe life. And 
then for others, it may be the experience 
of recovering from that same luxe life after 
drinking one too many craft cocktails from 
local mixologists. The city speaks to people 
in different ways, from fashion and style to 
the desire to better yourself.
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Written By shaun melaDy

1. Dreaming of being one of the stars? Let 
Louis Vuitton make your dreams come true.
us.louisvuitton.com  |       @louisvuitton 

2. Don’t just show up, show out. Stop into 
Guess to fi nd the ideal evening attire.
www.guess.com  |       @guess 

3. Allow yourself to be inspired where art meets 
ideas at the Hammer Museum, at UCLA.
hammer.ucla.edu  |       @hammer_museum

4. Make an appointment at Andy Lecompte Salon 
to be pampered and trendy like the celebs.
www.andylecomptesalon.com
       @andylecomptesalon 

5. What shines more than a Los Angeles sunset? 
The luxurious jewellery from Harry Winston LA.
www.harrywinston.com  |       @harrywinston 

6. Wonder what historic LA looked like before modern 
traffi c? Check out the Automobile Driving Museum.
www.automobiledrivingmuseum.org  |       @theadmorg

7. Escape from reality and reserve your room at the 
gorgeous Dorchester Collection Los Angeles property.
www.dorchestercollection.com  |       @bevhillshotel

8. Stay true. Stay you. Be fabulous. Visit RaJu 
Offi cial for an outfi t for modern women.
www.rajuo�  cial.com  |       @raju.o�  cial

9. Dine like a royal at Nobu Los Angeles with 
tapas, cocktails or an unforgettable entrée.
www.noburestaurants.com  |       @nobulosangeles

10. Stand out and let them stare when you 
walk into every party with a Gucci creation.
www.gucci.com  |       @gucci
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At TMS, I am known.

When students are genuinely known, their learning can be fully 
understood and beautifully supported. They can thrive.

TMS creates opportunities for children to be inspired by learning through experimentation, exploration and  
self-discovery. Located in Richmond Hill, our Montessori Lower School is for students 18 months old to  

Grade 6. You hear the laughter, see the joy on students’ faces, and feel the trust parents have as they drop off 
their children. Our Upper School (Grades 7  –12) offers the only independent International Baccalaureate (IB) 
Programme in York Region. On any given day, this modern campus may showcase a student art exhibit, an 

impromptu debate or a pop-up lab for group projects. But don’t just take our word for it. Finding the right school 
for your child is too important. You have to visit and see and feel it for yourself. Our Montessori start and IB 

finish provide a unique framework within which your child can say. 
I Am Known. 

Book a Tour!
www.tmsschool.ca

We are worth the visit.

Richmond Hill



#
L

A
X

D
O

LC
E

 X
 L

.A
.

W
hen you imagine Los Angeles, 
what do you picture? For 
some, it may be beautiful 
walks along the Pacifi c 

Coast or feasting your eyes on a gorgeous 
sunset with your partner during a romantic 
date night escapade. For others, it may 
consist of rooftop lounges that you have 
attended to experience the luxe life. And 
then for others, it may be the experience 
of recovering from that same luxe life after 
drinking one too many craft cocktails from 
local mixologists. The city speaks to people 
in different ways, from fashion and style to 
the desire to better yourself.

D
O

LC
E

 X
 L

.A
.

Written By shaun melaDy

1. Dreaming of being one of the stars? Let 
Louis Vuitton make your dreams come true.
us.louisvuitton.com  |       @louisvuitton 

2. Don’t just show up, show out. Stop into 
Guess to fi nd the ideal evening attire.
www.guess.com  |       @guess 

3. Allow yourself to be inspired where art meets 
ideas at the Hammer Museum, at UCLA.
hammer.ucla.edu  |       @hammer_museum

4. Make an appointment at Andy Lecompte Salon 
to be pampered and trendy like the celebs.
www.andylecomptesalon.com
       @andylecomptesalon 

5. What shines more than a Los Angeles sunset? 
The luxurious jewellery from Harry Winston LA.
www.harrywinston.com  |       @harrywinston 

6. Wonder what historic LA looked like before modern 
traffi c? Check out the Automobile Driving Museum.
www.automobiledrivingmuseum.org  |       @theadmorg

7. Escape from reality and reserve your room at the 
gorgeous Dorchester Collection Los Angeles property.
www.dorchestercollection.com  |       @bevhillshotel

8. Stay true. Stay you. Be fabulous. Visit RaJu 
Offi cial for an outfi t for modern women.
www.rajuo�  cial.com  |       @raju.o�  cial

9. Dine like a royal at Nobu Los Angeles with 
tapas, cocktails or an unforgettable entrée.
www.noburestaurants.com  |       @nobulosangeles

10. Stand out and let them stare when you 
walk into every party with a Gucci creation.
www.gucci.com  |       @gucci

1 2

3

6

7

8

9

10

5

4

SUMMER 2018 www.dolcemag.com | DOLCE MAGAZINE

31

At TMS, I am known.

When students are genuinely known, their learning can be fully 
understood and beautifully supported. They can thrive.

TMS creates opportunities for children to be inspired by learning through experimentation, exploration and  
self-discovery. Located in Richmond Hill, our Montessori Lower School is for students 18 months old to  

Grade 6. You hear the laughter, see the joy on students’ faces, and feel the trust parents have as they drop off 
their children. Our Upper School (Grades 7  –12) offers the only independent International Baccalaureate (IB) 
Programme in York Region. On any given day, this modern campus may showcase a student art exhibit, an 

impromptu debate or a pop-up lab for group projects. But don’t just take our word for it. Finding the right school 
for your child is too important. You have to visit and see and feel it for yourself. Our Montessori start and IB 

finish provide a unique framework within which your child can say. 
I Am Known. 

Book a Tour!
www.tmsschool.ca

We are worth the visit.

Richmond Hill



1. Sashay over to Miami’s Fashion District to visit 
Fendi on 40th.
www.fendi.com  |       @fendi 

2. Set your eyes on set stones with the 
international designs of Daniella Kronfl e.
www.daniellakron� e.com  |       @daniellakron� e 

3. Be seen on the streets of Miami with 
a Gelareh Mizrahi custom bag.
gelarehmizrahi.com  |       @gelarehmizrahi 

4. Titillate your fashion senses with the 
modern concepts of Empresa.
www.empresa.it  |       @empresaitalia 

5. Plan your couture wedding with 
Miami’s Chernaya Bridal House.
www.chernayabridalhouse.com
     @chernayabridal 

6. Get a craft cocktail and prohibition-style 
drinks at St. Roch Market’s The Mayhaw.
     @themayhaw  |       @redemptionwhiskey

7. Eat healthy and feel great with Miami’s 
Yaniv Cohen, a.k.a. The Spice Detective.
www.thespicedetective.com
     @thespicedetective

8. Be chic, fi erce and runway-ready with 
Holt Miami designs.
www.holtmiami.com  |       @holtmiami

9. Classic and vintage designs in the 
automotive industry captured at their 
fi nest with the Stuart Parr Collection.
stuartparrcollection.com
     @parrstudio
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S
unshine. Beaches. Breezes. 
Nightlife. What else could we 
be talking about besides the 
tropical paradise of Miami? On 

the southeastern side of Florida’s coast, 
Miami boasts brunches, beaches, tans 
and a nightlife scene that will blow your 
mind. The beautifully bronzed city is a 
destination for everyone, as it contains 
restaurants, museums, lounges and clubs 
that can bring a beacon of light into each of 
its visitors’ eyes from morning to evening. 
Miami is known as one of the United States’ 
leaders in commerce, media, arts and 
entertainment. Whether you are crossing the 
bridge into South Beach or walking down 
the vibrant paths of Biscayne Boulevard, you 
will fi nd yourself in a world of amazement 
from this city. Roll out the towels, put 
on your sunscreen, grab a cocktail and 
welcome to Miami.
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destination for everyone, as it contains 
restaurants, museums, lounges and clubs 
that can bring a beacon of light into each of 
its visitors’ eyes from morning to evening. 
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he city that never sleeps. What to 
do with all of that time? You can 
attend theatrical performances, 
you can gaze at the cityscape 

from rooftop lounges, you can shop until 
you drop by strolling down Park and Fifth 
Avenues. Manhattan boasts plenty of 
mesmerizing features, like Central Park, 
Tiffany’s — where you can now have 
breakfast — and breathtaking views. 
You can also fi nd every type of cuisine 
in the Big Apple, from Italian all the way 
to Thai and Israeli. History buffs can 
also take an exploration through time by 
visiting museums and some of the oldest 
monuments in the country. We want to say, 
“Welcome to New York.”

Written By shaun melaDy

1. Take a car out to Queens and try the local and 
environmentally sustainable cuisine at Bellwether.
www.bellwethernyc.com  |       @bellwethernyc 

2. Shed some extra light on the streets by wearing 
an exquisite piece from Wempe NYC.
www.wempe.com/en  |       @wempe

3. Find your fashion without breaking the bank 
with luxury retail reseller A Second Chance.
www.asecondchanceresale.com  |       @ascresale

4. Be transported into a world of candy and 
deliciousness at Dylan’s Candy Bar in NYC.
www.dylanscandybar.com  |       @dylanscandybar 

5. Knot Standard is taking menswear and creating 
originally tailored styles for every guy out there.
www.knotstandard.com  |       @knotstandard 

6. Be immersed in culture and talent when you 
attend a show with the Metropolitan Opera.
www.metopera.org  |       @metopera

7. Visit the original Saks Fifth Avenue and get 
your glamorous shopping fi x taken care of.
www.saks
 fthavenue.com  |       @saks

8. Let stress be subsided with a session 
in a saltwater soak at Lift.
www.lift� oats.com   |       @lift� oats

9. Surround yourself with luxury, refi nement and 
relaxation at MADE Hotel in Midtown New York City.
www.madehotels.com  |       @madehotels

10. Be among the elite in Manhattan and explore 
the city with Coach couture in hand.
www.coach.com  |       @coach

11. Be memorable. Be luxurious. Head to the 
Blue Box Café to have breakfast at Tiffany’s.
www.ti� any.com  |       @ti� anyandco
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profile

In her new dance photography book, MG, Marjorie Goodson stepped out of her 
comfort zone, a frightening and enlightening experience in equal measure

interview by michelle zerillo-sosa
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Having danced since the 
age of eight, Goodson is 
expanding her repertoire 
in a new way: through 
photography

Capturing Dance

Goodson hopes readers will be inspired by her book, MG, and 
discover what they themselves are passionate about

Why was it important to publish this book?
Originally, the plan was to create one book 
just for me — my personal love project. It 
never occurred to me that anyone other 
than me, [my] friends and family would be 
interested in what I was creating, particularly 
as I was a dancer in my fifties and naturally 
felt intimidated to even consider such a bold 
move as publishing. It was only after I began 
to see the quality of work that was being 
created by my amazing photographer, Andreea 
Radutoiu, and [my] hair and makeup stylist, 
Torsten Witte, that I found the courage to 
put myself and my art into the public eye. I 
could feel my confidence and my passion as 
an artist growing, and thus, my desire to share 
and inspire others in the process. 

What do you hope your book will achieve?
I want my book to be both a visual and tactile 
experience for the viewer. To feel the weight 
of the book in your hands, the thickness and 
smoothness of the pages as you turn them, to 
see the rich saturation of colours within the 
photos and, last, to feel the emotional and 
physical quality of the images themselves. 
Of course, my greatest wish, aside from the 
experience itself, would be that MG could 
inspire others to pursue and create their  
own passion.

You’ve been a dancer since you were 
eight years old. What was it like 
experiencing dance for the very first time, 
and has it changed over the years?
As a child, I was very physical, so it only seemed 
natural that I would fall in love with dancing. I 
loved the beauty and grace of dance and moving 
my body through space. There was an innocence 
to my dancing as a child, but as an adult, I bring 
a more sophisticated and emotional palette to the 
way I approach dance — something only time and 
experience can give you.

What influence did being the daughter of game 
show producer Mark Goodson have on you as 
you were growing up and becoming an artist 
in your own right?
My father and I were very close, and I loved him 
deeply. Not only was he a loving and nurturing 
father, he was an incredible role model with a 
tremendous work ethic. I don’t think I realized 
the impact he’d had on me and all the life lessons 
that he’d taught me until he passed in 1992, and I 
became a mother soon after in 1993, with the birth 
of my beautiful daughter, Hannah. As an artist, I try 
to apply his tenacity and humility toward my work. 
My father never rested on his laurels or took his 
success for granted. He was both humble and driven 
at the same time. He had a very simple success 
equation: [if ] you want to be good at something, 
you have to work at it. Talent alone isn’t enough. 

I live and breathe his philosophy to this day, and 
it has given me the strength and courage to create 
not only MG, but also my upcoming art/dance 
book, MG.2. 

Why was it important to be the subject of this 
book?
I wanted to challenge myself as an artist and to 
put myself on the front lines of creativity, not only 
being the subject upon which the light is shining, 
but the very beacon itself. I wanted to see if I had 
the courage to follow my passion as an artist, in spite 
of my fear, and see it through to the end — to put 
myself front and centre in my own creation and to 
literally live my passion. 

Do you think this book will empower people, 
especially women?
If you want to inspire, then you must walk the walk. 
I did just that when I chose to create my dance 
photography book, MG. For me, it represented a 
new and exciting chapter in my life, a transition as a 
dancer and a woman. Creating this book has given 
me tremendous courage and strength of conviction 
to push past my fears and embrace sides of myself 
that had been dormant for many years: the artist, 
the creator, the woman, the warrior. I hope my 

conviction and my strength of purpose will 
inspire and empower women of all ages to 
pursue their passions and to explore the notion 
that art is ageless, and there are no rules when 
it comes to creativity. 

What makes you get out of bed in the 
morning?
Well, that would be the three Ds in my life; my 
dog, my daughter and my dancing.

What do you think about the art form  
of ballet?
Ballet is grace, beauty, strength and discipline,  
all rolled into one. I love it. 

Do you fear any part of aging?
Not being able to dance — however, that 
is why I try to always keep moving. I take 
dance class, either jazz or ballet, every day. I 
train to keep my muscles strong, and I take 
conditioning classes like Pilates and Gyrotonic 
to keep my strength and flexibility. Aging is a 
part of life, but we don’t have to be powerless 
to it.
 
Tell us about a special memory in your life.
I know this answer is beyond cliché, but the 
birth of my daughter, Hannah, will always 
be my most special memory. As I write this 
with tears streaming down my cheeks, I can 
remember so vividly the feelings of both 
overwhelming love and uncertainty happening 
at the exact same time for this little being. 
There was a distinctive shift from the Marjorie 

before Hannah to Marjorie as mother and guardian. 
I could feel the surge of emotion and strength as 
I embarked on this new and powerful role in my 
life. She is 24 years old now and is an incredible 
singer, songwriter and vibrant human. She fills me 
up and gives purpose to my life. She is my greatest 
moment and memory.   

How do you recharge?
I recharge through dance. It is my life force and 
power. I find my strength and my humanity in the 
classroom. Movement is my fuel. It recharges my 
heart, and while I feel exhausted after a class, there 
is a resurgence and empowerment that I get from 
living my passion.

What would you change about society if you 
had the power?
I would make this a more tolerant and forgiving 
world, a world that judges you on your character 
and not the colour of your skin or your religion. 
We have one planet. We get one shot to be and 
do our best.

What is your best quality? 
Hmm … why, there are just so many. (I’m kidding.) 
I try very hard to treat everybody with respect and 
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In her new dance photography book, MG, Marjorie Goodson stepped out of her 
comfort zone, a frightening and enlightening experience in equal measure
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Having danced since the 
age of eight, Goodson is 
expanding her repertoire 
in a new way: through 
photography

Capturing Dance

Goodson hopes readers will be inspired by her book, MG, and 
discover what they themselves are passionate about

Why was it important to publish this book?
Originally, the plan was to create one book 
just for me — my personal love project. It 
never occurred to me that anyone other 
than me, [my] friends and family would be 
interested in what I was creating, particularly 
as I was a dancer in my fifties and naturally 
felt intimidated to even consider such a bold 
move as publishing. It was only after I began 
to see the quality of work that was being 
created by my amazing photographer, Andreea 
Radutoiu, and [my] hair and makeup stylist, 
Torsten Witte, that I found the courage to 
put myself and my art into the public eye. I 
could feel my confidence and my passion as 
an artist growing, and thus, my desire to share 
and inspire others in the process. 

What do you hope your book will achieve?
I want my book to be both a visual and tactile 
experience for the viewer. To feel the weight 
of the book in your hands, the thickness and 
smoothness of the pages as you turn them, to 
see the rich saturation of colours within the 
photos and, last, to feel the emotional and 
physical quality of the images themselves. 
Of course, my greatest wish, aside from the 
experience itself, would be that MG could 
inspire others to pursue and create their  
own passion.

You’ve been a dancer since you were 
eight years old. What was it like 
experiencing dance for the very first time, 
and has it changed over the years?
As a child, I was very physical, so it only seemed 
natural that I would fall in love with dancing. I 
loved the beauty and grace of dance and moving 
my body through space. There was an innocence 
to my dancing as a child, but as an adult, I bring 
a more sophisticated and emotional palette to the 
way I approach dance — something only time and 
experience can give you.

What influence did being the daughter of game 
show producer Mark Goodson have on you as 
you were growing up and becoming an artist 
in your own right?
My father and I were very close, and I loved him 
deeply. Not only was he a loving and nurturing 
father, he was an incredible role model with a 
tremendous work ethic. I don’t think I realized 
the impact he’d had on me and all the life lessons 
that he’d taught me until he passed in 1992, and I 
became a mother soon after in 1993, with the birth 
of my beautiful daughter, Hannah. As an artist, I try 
to apply his tenacity and humility toward my work. 
My father never rested on his laurels or took his 
success for granted. He was both humble and driven 
at the same time. He had a very simple success 
equation: [if ] you want to be good at something, 
you have to work at it. Talent alone isn’t enough. 

I live and breathe his philosophy to this day, and 
it has given me the strength and courage to create 
not only MG, but also my upcoming art/dance 
book, MG.2. 

Why was it important to be the subject of this 
book?
I wanted to challenge myself as an artist and to 
put myself on the front lines of creativity, not only 
being the subject upon which the light is shining, 
but the very beacon itself. I wanted to see if I had 
the courage to follow my passion as an artist, in spite 
of my fear, and see it through to the end — to put 
myself front and centre in my own creation and to 
literally live my passion. 

Do you think this book will empower people, 
especially women?
If you want to inspire, then you must walk the walk. 
I did just that when I chose to create my dance 
photography book, MG. For me, it represented a 
new and exciting chapter in my life, a transition as a 
dancer and a woman. Creating this book has given 
me tremendous courage and strength of conviction 
to push past my fears and embrace sides of myself 
that had been dormant for many years: the artist, 
the creator, the woman, the warrior. I hope my 

conviction and my strength of purpose will 
inspire and empower women of all ages to 
pursue their passions and to explore the notion 
that art is ageless, and there are no rules when 
it comes to creativity. 

What makes you get out of bed in the 
morning?
Well, that would be the three Ds in my life; my 
dog, my daughter and my dancing.

What do you think about the art form  
of ballet?
Ballet is grace, beauty, strength and discipline,  
all rolled into one. I love it. 

Do you fear any part of aging?
Not being able to dance — however, that 
is why I try to always keep moving. I take 
dance class, either jazz or ballet, every day. I 
train to keep my muscles strong, and I take 
conditioning classes like Pilates and Gyrotonic 
to keep my strength and flexibility. Aging is a 
part of life, but we don’t have to be powerless 
to it.
 
Tell us about a special memory in your life.
I know this answer is beyond cliché, but the 
birth of my daughter, Hannah, will always 
be my most special memory. As I write this 
with tears streaming down my cheeks, I can 
remember so vividly the feelings of both 
overwhelming love and uncertainty happening 
at the exact same time for this little being. 
There was a distinctive shift from the Marjorie 

before Hannah to Marjorie as mother and guardian. 
I could feel the surge of emotion and strength as 
I embarked on this new and powerful role in my 
life. She is 24 years old now and is an incredible 
singer, songwriter and vibrant human. She fills me 
up and gives purpose to my life. She is my greatest 
moment and memory.   

How do you recharge?
I recharge through dance. It is my life force and 
power. I find my strength and my humanity in the 
classroom. Movement is my fuel. It recharges my 
heart, and while I feel exhausted after a class, there 
is a resurgence and empowerment that I get from 
living my passion.

What would you change about society if you 
had the power?
I would make this a more tolerant and forgiving 
world, a world that judges you on your character 
and not the colour of your skin or your religion. 
We have one planet. We get one shot to be and 
do our best.

What is your best quality? 
Hmm … why, there are just so many. (I’m kidding.) 
I try very hard to treat everybody with respect and 
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“The pouring 
of painT is a 
recurring 

Theme in my 
new book, 

excepT This 
Time, i’m The 
canvas, and 

The painT is my 
dance parTner”

Goodson lives her life 
by the philosophy of her 
father, Mark Goodson: that 
to be good at something, 
you have to work at it

kindness. I love to laugh and make others laugh 
also. To feel and create great energy around me is 
key. I guess I’m a true Libra in the sense that I crave 
beauty and harmony in all forms.

What is attractive in a person?
Humour, confidence, kindness and the ability to 
apologize when you are wrong are wonderful 
qualities to have. Oh, and a great body doesn’t 
hurt, either.

What is your go-to conversation starter at 
parties?
Well, after I introduce myself (acting it out as I write 
this), I usually ask, “So, how do you know our host?” 
(Said with my utmost southern charm.) That usually 
gets them talking, and before you know it, we’re 
drinking wine and having a great time.

What interests you right now?
In addition to working on my new book, MG.2, I 
have started painting again, after taking a three-
year break (2014–17) to create my first book, MG. 
I began painting in my twenties, and though not 
formally trained, I have always been a huge fan of 
contemporary art. My father was an avid collector, 
and as a young girl I was surrounded by the masters: 
Picasso, Magritte, Miró, Matisse and Dubuffet, to 
name a few. I have always loved working with paint 

and creating shapes and textures. Through the years, 
my art style has become more wild and organic, 
and now I simply refuse to stay within the lines. I’m 
having a love affair with the unpredictable nature 
of paint — where it goes and how it looks when it 
hits the canvas. The pouring of paint is a recurring 
theme in my new book, except this time, I’m the 
canvas, and the paint is my dance partner. 

Define la dolce vita (“the sweet life”).
La dolce vita is the quality of your life and how you 
spend your time with friends and family. For me, 
it’s the gratitude in your heart and your willingness 
to love, share and make others feel good, to be 
of a kind and generous spirit and to smile and 
remember the small things, to open your eyes and 
see what’s in front of you and love yourself as the 
human being you are. Naturally, one should do all 
this while sitting in a beautiful restaurant, enjoying 
a tremendous meal and drinking great wine.

What special power or gift do you possess?
My special gift might be that I don’t think I’m 
special at all. I try to do my best as a mother, an 
artist and a friend. I’m human. I want to dance like 
one, feel like one, love like one and simply live each 
day like one.

@marjoriegoodson
marjoriegoodson.com
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Distinctive Property Sales

CALEDON MANSION | $14,995,000
Premier estate in Caledon on 160 acres. Irreplaceable zoning & amenities with 
deep trout pond, 20,000+ sq. ft. main residence, gate house, 3 guest houses, 
indoor pool, tennis, sporting clays course. Garages for 10+ cars.

LAKE ESTATE, CALEDON | $5,950,000
3 renovated homes surround crystal clear private 8-acre pond with beach & 
dock. 50 rolling acres. Stable. Superb family compound!

FOXWOOD, KING | $8,995,000
92 acres near Aurora with 6 bdrm main home by Windemere. 2nd home. 
Pool, cabana, stable with arena & outbuildings.

COUNTRY ELEGANCE, NEAR PALGRAVE | $1,165,000
Author’s own home! Large 2-storey living room with 
� replace. Amazing addition with 3 walls of windows. 
Heated workshop. 3-car garage. 7 acres.

BEECH GROVE CLASSIC, CALEDON | $3,399,000
Custom built bungalow + 4-bay garage with loft 
apartment. Privately sited country  home in Caledon 
on 46 acres. High-e�  ciency and high-calibre build.

RENOVATED COUNTRY HOME, KING | $1,950,000
4 bdrm renovated country home with 3 � nished 
levels set on 10 acres with 4-stall barn and drive-in 
workshop. Pool and gardens.

25 ACRES, KING | $4,250,000
New 5 bdrm stone home. Main � oor master suite. Walk-out lower level. 
Deluxe � nishes. Soaring ceilings. 4-car garage + outbuilding.

W W W. M O FFAT D U N L A P.CO M  |  9 05.8 41.74 3 0
Founded 1972: Celebrating over 45 years of service to the countryside

Mo� at Dunlap, Chairman; John Dunlap, Broker of Record,
Peter Boyd*, Murray Snider*, Nik Bonellos*, Elizabeth Campbell*, 

Courtney Murgatroyd, David Warren, Broker
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“The pouring 
of painT is a 
recurring 

Theme in my 
new book, 

excepT This 
Time, i’m The 
canvas, and 

The painT is my 
dance parTner”

Goodson lives her life 
by the philosophy of her 
father, Mark Goodson: that 
to be good at something, 
you have to work at it

kindness. I love to laugh and make others laugh 
also. To feel and create great energy around me is 
key. I guess I’m a true Libra in the sense that I crave 
beauty and harmony in all forms.

What is attractive in a person?
Humour, confidence, kindness and the ability to 
apologize when you are wrong are wonderful 
qualities to have. Oh, and a great body doesn’t 
hurt, either.

What is your go-to conversation starter at 
parties?
Well, after I introduce myself (acting it out as I write 
this), I usually ask, “So, how do you know our host?” 
(Said with my utmost southern charm.) That usually 
gets them talking, and before you know it, we’re 
drinking wine and having a great time.

What interests you right now?
In addition to working on my new book, MG.2, I 
have started painting again, after taking a three-
year break (2014–17) to create my first book, MG. 
I began painting in my twenties, and though not 
formally trained, I have always been a huge fan of 
contemporary art. My father was an avid collector, 
and as a young girl I was surrounded by the masters: 
Picasso, Magritte, Miró, Matisse and Dubuffet, to 
name a few. I have always loved working with paint 

and creating shapes and textures. Through the years, 
my art style has become more wild and organic, 
and now I simply refuse to stay within the lines. I’m 
having a love affair with the unpredictable nature 
of paint — where it goes and how it looks when it 
hits the canvas. The pouring of paint is a recurring 
theme in my new book, except this time, I’m the 
canvas, and the paint is my dance partner. 

Define la dolce vita (“the sweet life”).
La dolce vita is the quality of your life and how you 
spend your time with friends and family. For me, 
it’s the gratitude in your heart and your willingness 
to love, share and make others feel good, to be 
of a kind and generous spirit and to smile and 
remember the small things, to open your eyes and 
see what’s in front of you and love yourself as the 
human being you are. Naturally, one should do all 
this while sitting in a beautiful restaurant, enjoying 
a tremendous meal and drinking great wine.

What special power or gift do you possess?
My special gift might be that I don’t think I’m 
special at all. I try to do my best as a mother, an 
artist and a friend. I’m human. I want to dance like 
one, feel like one, love like one and simply live each 
day like one.

@marjoriegoodson
marjoriegoodson.com
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Distinctive Property Sales

CALEDON MANSION | $14,995,000
Premier estate in Caledon on 160 acres. Irreplaceable zoning & amenities with 
deep trout pond, 20,000+ sq. ft. main residence, gate house, 3 guest houses, 
indoor pool, tennis, sporting clays course. Garages for 10+ cars.

LAKE ESTATE, CALEDON | $5,950,000
3 renovated homes surround crystal clear private 8-acre pond with beach & 
dock. 50 rolling acres. Stable. Superb family compound!

FOXWOOD, KING | $8,995,000
92 acres near Aurora with 6 bdrm main home by Windemere. 2nd home. 
Pool, cabana, stable with arena & outbuildings.

COUNTRY ELEGANCE, NEAR PALGRAVE | $1,165,000
Author’s own home! Large 2-storey living room with 
� replace. Amazing addition with 3 walls of windows. 
Heated workshop. 3-car garage. 7 acres.

BEECH GROVE CLASSIC, CALEDON | $3,399,000
Custom built bungalow + 4-bay garage with loft 
apartment. Privately sited country  home in Caledon 
on 46 acres. High-e�  ciency and high-calibre build.

RENOVATED COUNTRY HOME, KING | $1,950,000
4 bdrm renovated country home with 3 � nished 
levels set on 10 acres with 4-stall barn and drive-in 
workshop. Pool and gardens.

25 ACRES, KING | $4,250,000
New 5 bdrm stone home. Main � oor master suite. Walk-out lower level. 
Deluxe � nishes. Soaring ceilings. 4-car garage + outbuilding.

W W W. M O FFAT D U N L A P.CO M  |  9 05.8 41.74 3 0
Founded 1972: Celebrating over 45 years of service to the countryside
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TIMELESS FASHION IN THE FRENCH TRADITION

FOR CHILDREN 0 - 12 YEARS OF AGE
Yorkville Village Shopping Centre . 416 923 1717
(60 minutes free parking with purchase)
Bayview Village Shopping Centre . 416 733 1717 jacaditoronto



Ibaka poses at the 1500 penthouse 
suite at One King West Hotel & 
Residence in Toronto

Jacket - Hendrixroe 
Necklace - Finch Centre Jewellers
Belt - Frank and Oak
Trousers - Joao Paulo Guedes
Shoes - Parc City Boots 
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WRITTEN BY SARAH KANBAR

How Toronto Raptor 
Serge Ibaka escaped 
poverty in the Republic of 
the Congo to become an 
NBA sensation
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T
he evening brims with excitement 
as Dolce takes to Toronto’s swanky 
hotel and residence, One King 
West for an exclusive with one 
of Toronto’s most celebrated 
athletes, Raptor Serge Ibaka.

Serge Ibaka’s story begins in Brazzaville, Republic 
of the Congo, a far stretch from the fast-paced, 
glamorous life of an NBA superstar. For Serge Ibaka, 
a childhood of poverty and struggle would be the 
driving force behind his motivation to succeed. In 
fact, it is in these humble beginnings that the Toronto 
Raptors’ power forward discovered his greatness.

The streets of the Congo are much like those 
of any third-world country: poverty-stricken and 
filled with adversities. Ibaka has shared memories 
of his harsh upbringing, one that includes children 
like himself suffering from malnutrition and selling 
water on the streets just to support themselves and 
their families — and often that was not enough. 
For those of us living in Western countries, these 
visuals and stories remind us the value of life and 
how fortunate we are to have basic necessities such 
as water, food and shelter. 

Famed writer Elbert Hubbard once said, “The 
final proof of greatness lies in being able to endure 
criticism without resentment.” Often those who 
go on to achieve greatness are ridiculed for their 
extreme beliefs and out-there behaviour. This is 
especially true for Ibaka, who against all odds, 
ignored the taunts of his peers and generated the 
strength to push his mind and body to limits most 
cannot fathom. Despite adversities, Ibaka woke up 
every morning at 4 a.m. to go for runs knowing that 
with every step, he was building and shaping the 
NBA superstar he would soon become. 

“If I didn’t wake up to go run, I wouldn’t be 
here right now. During those runs, while everyone 
else was sleeping, I knew I had to do something 
different from the rest to have a different future. 
People would make fun of me and tell me it was 
worthless. But in my mind, I always had a vision 
and a goal,” recalls Ibaka.

Ibaka suffered a series of losses in his life and used 
basketball as an escape. At eight years old, he lost his 
mother due to natural causes. Soon after, civil unrest 
in the country boiled over into the Second Congo 
War causing Ibaka’s family to flee the area. Upon 
returning to Brazzaville, Ibaka’s father was arrested 
for straying on the wrong side of the battlefield. 

SERGE IBAKA:
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“IT’S ALL ABOUT NEVER FORGETTING 
WHERE YOU COME FROM. EVERY 
DAY I GIVE THANKS TO GOD FOR 

THE LIFE HE HAS GIVEN ME, AND I 
REFLECT ON EVERYTHING I HAVE 

GONE THROUGH — THAT IS THE KEY 
TO LIVING A BALANCED LIFE. ENJOY 

WHAT YOU HAVE, BUT BE AWARE 
THAT THE MOST IMPORTANT THINGS 

IN LIFE CAN’T BE BOUGHT”

Off the court, Ibaka has a 
passion for fashion, which he 
often shares with his social 
media followers

Jacket - Hendrixroe 
Turtleneck - Christopher Bates
Jeans - Frank and Oak

Ibaka was left to live with his uncles, but then was 
turned out to live on the street. 

“My father was a big inspiration, because he was 
a basketball player too. He was hard on me and 
pushed me a little bit, but he didn’t pressure me 
to play, as basketball runs in our family’s veins,” 
says Ibaka.

At the young age of 17, a move to Spain to 
play with second division basketball club CB 
L’Hospitalet would be Ibaka’s big break — and the 
place where NBA scouts quickly took notice of 
their next protégé. 

On June 26, 2008, Ibaka was selected as the 
Oklahoma City Thunder’s 24th pick in that year’s 
NBA draft, becoming the first player from the 
Republic of the Congo to be selected in the draft. He 
had a long career with the Oklahoma City Thunder 
(2009–2016) and went on to play for the Orlando 
Magic (2016–2017) before eventually signing a 
three-year contract with the Toronto Raptors on 
July 7, 2017, for a reported $65 million. 

“I felt a good connection with the team 
and the city right away,” says Ibaka. “I really 
enjoy Toronto. It has been a great fit for me 
because it’s a very multicultural city. Canadians 
have really embraced me, and I like how open 
and supportive the city and its people are. I  
love Toronto!” 

While the 28-year-old is known for his skills 
on the court, the public is learning of another side 
of Ibaka that sets him apart from his peers: his 
philanthropic endeavours. While some might do 
charitable work for good karma, Ibaka has made it 
his life’s purpose. Using his own personal struggles 
while growing up as inspiration, Ibaka began the 
Serge Ibaka Foundation, which aims to inspire 
children around the world to believe in themselves, 
despite their circumstances.

Some of the foundation’s great achievements 
include working with UNICEF and renowned 
organizations such as the Starkey Hearing 
Foundation, which he partnered with in the summer 
of 2014 and 2016 to provide hearing aids to children 
in his hometown of Brazzaville. 

“It’s all about never forgetting where you come 
from. Every day I give thanks to God for the life He 
has given me, and I reflect on everything I have gone 
through — that is the key to living a balanced life. 
Enjoy what you have, but be aware that the most 
important things in life can’t be bought,” says Ibaka. 

Ibaka is optimistic about the future. His no-holds-
barred approach to life drives him to learn, create 
and better the world around him. 

“What’s next for me is to keep being hungry for 
more, in basketball and in life. I want to be a better 
player every season and to win a championship 
with the Raptors. Off the court, I want to do more 
business ventures and contribute to society with 
my foundation.” 

www.sergeibakafoundation.com
     @sergeibaka
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This summer is all about making a statement. Embrace the attitude of the season: 
it is time to be fierce, daring and, most importantly, unique

Everyday Elegance
photography by monica true

These windswept beauties 
command our attention. 
Your eyes are drawn to 
and fro by the red lips, 
the intricate earrings, but 
they’ll always go back to 
the dress

Left outfit
Jumper - Halston Heritage
Earrings - BaubleBar

Right outfit
Dress - Bloomingdale’s 
Tysons Corner
Earrings - Kate Spade
Bracelet - Panacea 
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Who doesn’t “heart” the 
casual chicness of these 
outfits? Bold colours 
ensure you’ll stand out 
from the crowd 

This Page
Left outfit
Dress - Halston Heritage
Bangle - Vintage crocodile
Necklace - Bloomingdale’s 
Tysons Corner
Shoes - Avec Les Filles

Right outfit
Jacket - Bloomingdale’s 
Tysons Corner
Pants - Maje
Shoes - Aldo

oPPosiTe Page
Left outfit
Silver shirt - Kobi Halperin
Pearled jeans - Pistola
Bracelet - Versace
Shoes - Nordstrom

Right outfit
Denim jacket - Aqua, 
Bloomingdale’s Tysons 
Corner
Bodysuit - Agent 
Provocateur
Silver skirt - Sunset + 
Spring, Bloomingdale’s 
Tysons Corner
Necklace - Versace
Shoes - Nordstrom
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Playful patterns are making 
a comeback; from florals to 
stripes, these will take your 
outfit to the next level

This Page
Left outfit
Dress - Avery G
Shoes - Sam Edelman
Earrings - Adriana Orsini

Right outfit
Dress - Badgley Mischka, 
Bloomingdale’s Tysons 
Corner
Earrings - Adriana Orsini
Shoes - Guess

oPPosiTe Page
Left outfit
Dress - Maje, Bloomingdale’s 
Tysons Corner
Trench cosy - Aqua 
Sunglasses - Versace
Earrings - Kate Spade

Right outfit
Jacket - Bloomingdale’s 
Tysons Corner
Skirt - Maje
Hat - H&M
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Playful patterns are making 
a comeback; from florals to 
stripes, these will take your 
outfit to the next level

This Page
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Dress - Prabal Gurung 
metallic dress
Shoes -  Schutz Black 
Patent bootie
Earring - Ana Khouri

michelle mONAGhAN

A ClAss ACt

Celebrity

Acting alongside the biggest names in Hollywood, 
Michelle Monaghan has been captivating 
audiences on the big and small screens for years, 
but her versatility and powerhouse performances 
make her the one to watch
interview by AngelA rotundo | photogrAphy by pulMAnnS

michelle mONAGhAN

A ClAss ACt

I
f you aren’t yet familiar with the work of the 
versatile talent that is Michelle Monaghan, 
it’s time to get better acquainted.

Born in Winthrop, Iowa, Monaghan 
came from modest beginnings. Her mother 

ran a daycare centre and her father was a factory 
worker and farmer. In 1999, she quit college, moved 
to New York and became a full-time fashion model 
on runways in Milan, Singapore and Tokyo. After 
starring in a few television shows, her big break 
into acting came when she starred opposite Robert 

Downey Jr. in Kiss Kiss Bang Bang in 2005. She’s 
been commanding the small screen and silver screen 
ever since.

Monaghan’s list of impressive filmography 
includes the The Best of Me, Mission: Impossible III 
and Source Code. Her list of television roles is just 
as impressive, including hits True Detective and 
The Path. Poised, smart and sassy are only a few 
of the words used to describe Monaghan. Having 
acted alongside some of the biggest names in the 
business, including Tom Cruise, Charlize Theron 
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Jacket - Proenza 
Schouler white blazer 
with black band
Pants - Rosetta Getty 
white wide leg trouser
Shoes - Stuar Weitzman 
black mule
Earring - Zoe Chicco 
small silver hoop

“I’m In ConstAnt Awe 
of A stAge ACtor’s 

CommItment, 
stAmInA And heArt. 

I fInd It to be one 
of the most movIng 

And AuthentIC 
experIenCes”
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You began your career as a model. How did 
that help prepare you for the world of acting?
Having spent years modelling, I definitely felt 
comfortable with the camera. I understood what 
it meant to create a persona and convey a feeling 
or a story, albeit in a different way. I revelled in it, 
actually. Little did I know it was grooming me for 
what ultimately would be my passion. In addition, 
practically speaking, the industry gave me a really 
thick skin. After so many modelling castings, by the 
time I started auditioning, the process of not getting 
a job was more the norm than actually getting one. 
It rolled off my back, and I just kept going. Still, 
today, I never consider not getting a job as a failure. 
That’s where the perseverance comes in.

Talk to us a little bit about The Path. What 
attracted you to such a unique role?
The Path, to me, is a very unique look into how 
spirituality and religion — or the lack thereof — can 
intimately affect families and relationships. Religion 
is a universal theme. People either identify with it 
or they don’t. Our creator, Jessica Goldberg, has 
so honestly and acutely examined what it’s like for 
believers to have a crisis of faith, or what followers 
are willing to do or sacrifice in the name of religion 
— for better or for worse. Faith is inherently personal 
and provocative, and in being so, it has allowed us 
a rich and complicated story to tell.

You’ve acted for both television and film. Do 
you prefer the process of one to the other?
I enjoy them both for very different reasons. They 
both present different challenges. [In film,] I love 
a firm beginning, middle and end. It’s fun creating 
the emotional arc of the character and feeling 
(hopefully) satisfied and creatively complete in 
the end. With television, when I don’t necessarily 
have the ability to know the potential storyline, 
my choices tend to be more measured. I consider 
it more of a layering technique than an uncovering, 
so to speak.

Will we see you tackle the stage someday?
Yes. It is my ultimate creative dream. Manifesting 
it as I speak.

Do you still get nervous as an actor during  
the audition process? How do you handle 
those nerves?
Earlier in my career, absolutely. In the moment, 
it can be terrifying, but I always reminded myself 
that, “Hey, they invited me into this room. They 

want to give me this job.” Shifting your perspective 
to the positive in these vulnerable moments means 
everything. When I started out, I was very realistic. If 
I knew the material was beyond my capacity at that 
moment, I would simply do my best and focus on 
making a personal or memorable connection with 
the casting director. That, in turn, would hopefully 
allow me the opportunity to be invited back for 
material that was better suited for me. It’s all about 
celebrating the baby steps.

What attracts you to a role or project?  
Is it the character, the script, or the  
subject matter?
All of the above. It must be firing on all cylinders. 
I’ve learned that the hard way.

Have you ever worked on a project and  
known during the process that it was going to 
be a hit?
True Detective. True Detective. True Detective. It was a 
wildly intense and creative bunch. It was demanding 
as hell, and everyone gave it their all. That’s when 
magic happens.

Robert Downey Jr., Tom Cruise, Hugh Dancy, 
Matthew McConaughey, Aaron Paul, Jamie 
Foxx, Chris Evans, Jake Gyllenhaal, Patrick 
Dempsey — the list of leading men you’ve 
worked with goes on and on. Who are some 
actresses you’d love to work with?
Viola Davis is something else. I just want to breathe 
the same air as her. And I appreciate the enormous 
talent of Naomi Watts. I really respect her choices. 
I have a pretty major girl crush on Kathryn Hahn, 
as well. And I embarrassingly remind her of it every 
time I see her. Meeting Gena Rowlands is also a 
dream of mine. I’d definitely embarrass myself in 
front of her, as well.

Who are some favourite actresses you’ve 
worked with in the past?
Frances McDormand. I love and respect her 
profoundly, personally and professionally. 
Charlize Theron. Her commitment to character 
is the real deal. And she’s a total badass. Malin 
Åkerman. We’ve been best friends since we made 
The Heartbreak Kid. I’d go to the ends of the Earth 
for her. Alfre Woodard. She is salt of the earth, 
powerful, poised and funny as hell. There are so 
many whom I respect and admire — the list is long.

Which artists inspire you these days?
As being on stage is a dream of mine, I see a lot 
of theatre. I’m in constant awe of a stage actor’s 
commitment, stamina and heart. I find it to be one 
of the most moving and authentic experiences. I 
always leave the theatre feeling inspired and with 
a lump in my throat.

What is the best piece of advice you’ve  
ever received?

Do the unexpected, and never let them put you 
in a box.

The #TimesUp, #MeToo and #MindTheGap 
movements are redefining the entertainment 
world. What do these causes mean to you?
It’s an honour to support these causes, and it’s 
also a necessity. Times are changing, the shift 
is happening and that is simply because people 
are listening, becoming more aware of the issues 
and understanding their accountability. These 
movements are collective, and they don’t happen 
overnight. But if we can appreciate that each of us 
can make a difference, the impact will be lasting. 
I’m also incredibly grateful for all the candid 
conversations I’ve had with men and women this 
past year. People are being vulnerable and sharing, 
and it’s humbling and empowering. There’s a silver 
lining in everything, as they say. I do believe things 
will be different for our children, and that gives me 
great solace.

As a mom of two, what does the term “work-
life balance” mean to you?
It means quality over quantity. I spend a lot of 
time travelling, so it’s important that I maximize 
my time with the kids when I can. Sometimes it’s 
a quick boogie before school, which my son loves. 
Sometimes my daughter and I just snuggle up and 
do our reading together at nighttime. They’re 
simple things, but they require me to put the phone 
down and be present, which I know is a constant 
struggle for a lot of us. My husband and I also stick 
to a pretty tight routine so we can enjoy our time 
together, independent of the kiddos. And thank 
goodness for FaceTime. It’s been a saviour.

When it comes to health and beauty, what is 
your philosophy?
Balance, balance and more balance. I don’t deny 
myself anything, and honestly, that approach 
keeps me happy. I really appreciate food, and I 
love experiencing new restaurants and cooking and 
sharing. I take great pleasure in it. And because I’m a 
bit of a foodie, I try to squeeze in a daily workout — a 
hike, a jog, a spin class. It’s not always manageable, 
but when I do, I feel my best. I love being outdoors. 
I also drink three litres of water a day. It’s free and 
easy, and it does wonders for my skin. I’m also 
fortunate to be surrounded by fun-loving people 
in my life. Being a bit of a rascal keeps you young.

What is something about you most people 
wouldn’t know?
I’ve never had a cavity. I can drive a big rig, and I 
speak Japanese.

Fans can catch you next in Mission: 
Impossible — Fallout. Can you tell us about 
some of your other upcoming projects?
Stay tuned. You’ll know shortly.

@michellemonaghan

and Frances McDormand, her performances 
are powerful, personal, raw and straight from  
the heart.

Dolce spoke with the television and film actress 
to discuss who she’s dying to work with, how she 
manages life as a busy mom, and why movements 
like #TimesUp and #MeToo are now more 
necessary than ever.
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Jacket - Proenza 
Schouler white blazer 
with black band
Pants - Rosetta Getty 
white wide leg trouser
Shoes - Stuar Weitzman 
black mule
Earring - Zoe Chicco 
small silver hoop
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You began your career as a model. How did 
that help prepare you for the world of acting?
Having spent years modelling, I definitely felt 
comfortable with the camera. I understood what 
it meant to create a persona and convey a feeling 
or a story, albeit in a different way. I revelled in it, 
actually. Little did I know it was grooming me for 
what ultimately would be my passion. In addition, 
practically speaking, the industry gave me a really 
thick skin. After so many modelling castings, by the 
time I started auditioning, the process of not getting 
a job was more the norm than actually getting one. 
It rolled off my back, and I just kept going. Still, 
today, I never consider not getting a job as a failure. 
That’s where the perseverance comes in.

Talk to us a little bit about The Path. What 
attracted you to such a unique role?
The Path, to me, is a very unique look into how 
spirituality and religion — or the lack thereof — can 
intimately affect families and relationships. Religion 
is a universal theme. People either identify with it 
or they don’t. Our creator, Jessica Goldberg, has 
so honestly and acutely examined what it’s like for 
believers to have a crisis of faith, or what followers 
are willing to do or sacrifice in the name of religion 
— for better or for worse. Faith is inherently personal 
and provocative, and in being so, it has allowed us 
a rich and complicated story to tell.

You’ve acted for both television and film. Do 
you prefer the process of one to the other?
I enjoy them both for very different reasons. They 
both present different challenges. [In film,] I love 
a firm beginning, middle and end. It’s fun creating 
the emotional arc of the character and feeling 
(hopefully) satisfied and creatively complete in 
the end. With television, when I don’t necessarily 
have the ability to know the potential storyline, 
my choices tend to be more measured. I consider 
it more of a layering technique than an uncovering, 
so to speak.

Will we see you tackle the stage someday?
Yes. It is my ultimate creative dream. Manifesting 
it as I speak.

Do you still get nervous as an actor during  
the audition process? How do you handle 
those nerves?
Earlier in my career, absolutely. In the moment, 
it can be terrifying, but I always reminded myself 
that, “Hey, they invited me into this room. They 

want to give me this job.” Shifting your perspective 
to the positive in these vulnerable moments means 
everything. When I started out, I was very realistic. If 
I knew the material was beyond my capacity at that 
moment, I would simply do my best and focus on 
making a personal or memorable connection with 
the casting director. That, in turn, would hopefully 
allow me the opportunity to be invited back for 
material that was better suited for me. It’s all about 
celebrating the baby steps.

What attracts you to a role or project?  
Is it the character, the script, or the  
subject matter?
All of the above. It must be firing on all cylinders. 
I’ve learned that the hard way.

Have you ever worked on a project and  
known during the process that it was going to 
be a hit?
True Detective. True Detective. True Detective. It was a 
wildly intense and creative bunch. It was demanding 
as hell, and everyone gave it their all. That’s when 
magic happens.

Robert Downey Jr., Tom Cruise, Hugh Dancy, 
Matthew McConaughey, Aaron Paul, Jamie 
Foxx, Chris Evans, Jake Gyllenhaal, Patrick 
Dempsey — the list of leading men you’ve 
worked with goes on and on. Who are some 
actresses you’d love to work with?
Viola Davis is something else. I just want to breathe 
the same air as her. And I appreciate the enormous 
talent of Naomi Watts. I really respect her choices. 
I have a pretty major girl crush on Kathryn Hahn, 
as well. And I embarrassingly remind her of it every 
time I see her. Meeting Gena Rowlands is also a 
dream of mine. I’d definitely embarrass myself in 
front of her, as well.

Who are some favourite actresses you’ve 
worked with in the past?
Frances McDormand. I love and respect her 
profoundly, personally and professionally. 
Charlize Theron. Her commitment to character 
is the real deal. And she’s a total badass. Malin 
Åkerman. We’ve been best friends since we made 
The Heartbreak Kid. I’d go to the ends of the Earth 
for her. Alfre Woodard. She is salt of the earth, 
powerful, poised and funny as hell. There are so 
many whom I respect and admire — the list is long.

Which artists inspire you these days?
As being on stage is a dream of mine, I see a lot 
of theatre. I’m in constant awe of a stage actor’s 
commitment, stamina and heart. I find it to be one 
of the most moving and authentic experiences. I 
always leave the theatre feeling inspired and with 
a lump in my throat.

What is the best piece of advice you’ve  
ever received?

Do the unexpected, and never let them put you 
in a box.

The #TimesUp, #MeToo and #MindTheGap 
movements are redefining the entertainment 
world. What do these causes mean to you?
It’s an honour to support these causes, and it’s 
also a necessity. Times are changing, the shift 
is happening and that is simply because people 
are listening, becoming more aware of the issues 
and understanding their accountability. These 
movements are collective, and they don’t happen 
overnight. But if we can appreciate that each of us 
can make a difference, the impact will be lasting. 
I’m also incredibly grateful for all the candid 
conversations I’ve had with men and women this 
past year. People are being vulnerable and sharing, 
and it’s humbling and empowering. There’s a silver 
lining in everything, as they say. I do believe things 
will be different for our children, and that gives me 
great solace.

As a mom of two, what does the term “work-
life balance” mean to you?
It means quality over quantity. I spend a lot of 
time travelling, so it’s important that I maximize 
my time with the kids when I can. Sometimes it’s 
a quick boogie before school, which my son loves. 
Sometimes my daughter and I just snuggle up and 
do our reading together at nighttime. They’re 
simple things, but they require me to put the phone 
down and be present, which I know is a constant 
struggle for a lot of us. My husband and I also stick 
to a pretty tight routine so we can enjoy our time 
together, independent of the kiddos. And thank 
goodness for FaceTime. It’s been a saviour.

When it comes to health and beauty, what is 
your philosophy?
Balance, balance and more balance. I don’t deny 
myself anything, and honestly, that approach 
keeps me happy. I really appreciate food, and I 
love experiencing new restaurants and cooking and 
sharing. I take great pleasure in it. And because I’m a 
bit of a foodie, I try to squeeze in a daily workout — a 
hike, a jog, a spin class. It’s not always manageable, 
but when I do, I feel my best. I love being outdoors. 
I also drink three litres of water a day. It’s free and 
easy, and it does wonders for my skin. I’m also 
fortunate to be surrounded by fun-loving people 
in my life. Being a bit of a rascal keeps you young.

What is something about you most people 
wouldn’t know?
I’ve never had a cavity. I can drive a big rig, and I 
speak Japanese.

Fans can catch you next in Mission: 
Impossible — Fallout. Can you tell us about 
some of your other upcoming projects?
Stay tuned. You’ll know shortly.

@michellemonaghan

and Frances McDormand, her performances 
are powerful, personal, raw and straight from  
the heart.

Dolce spoke with the television and film actress 
to discuss who she’s dying to work with, how she 
manages life as a busy mom, and why movements 
like #TimesUp and #MeToo are now more 
necessary than ever.
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AUTO

F or those in the sports car game (like 
Porsche, Aston Martin and AMG) who 
watched newcomer McLaren take on 
the supercar heavyweights in 2011, the 

thought of a competitor marching into their more 
mainstream territory was a frightening prospect.

And sure enough, while the 12C, 650S and P1 
were pushing and shoving the likes of Ferrari and 
Lamborghini, news of a more mainstream 570S to 
take on the Porsche 911 Turbo, AMG GT S and 
Audi R8 V10 gave the establishment something to 
worry about.

A Formula One business has the ability to adapt 
at lightning pace to market needs. After establishing 
its road car operations at the top end against the 
supercar brands, the 570S model allows McLaren 
to take on the volume sports car brands at their 
own game.

LONGER AND TALLER
The 570S Spider borrows the roof-folding 
mechanism from the super series lineup. This two-

piece aluminium roof folds into a neat compartment 
located behind the seats of the car, leaving the 
rear buttress in place. This clever roof-folding 
mechanism will take you from top to topless in 
just 30 seconds! Unlike the 12C Spider and the 
650S Spider, the 570S Spider required no significant 
re-engineering for the roof-folding mechanism 
because of the carbon monocell used in the 570S. 
As a result, the 570S Spider is only 46 kg (101 lb) 
heavier than the coupe.

Using a 562 bhp version of the 3.8-Litre, twin-
turbo V-8 from the rest of the range, the entry level 
McLaren does away with the expensive stuff used 
on its bigger siblings like composite bodywork, 
instead using an aluminium shell; the clever 
hydraulic suspension makes way for conventional 
anti-roll bars, and the active aero is also missing.

What stays is the dual-clutch, seven-speed box 
attached to that gorgeous engine driving through 
the rear wheels, a carbon fibre tub and of course 
McLaren’s trademark dihedral-opening doors 
which are now easier to use thanks to sills that sit 

McLaren Automotive came 
out with all guns blazing in 
2011, with plans to knock 
Ferrari and Lamborghini off 
their supercar pedestals. 
Next up, McLaren takes 
aim at mainstream car 
brands at Porsche and 
AMG with their volume- 
chasing 570S Spider
WRITTEN BY DAMIEN REID

MCLAREN 570S SPIDER
PLAYING FOR KEEPS:

With dihedral doors, a retractable roof, a floating 
centre console and many other features, the 570S 
Spider is nothing to laugh at

McLaren is here and it’s ready to play. In the 570S 
Spider, it’s bringing with it a formidable opponent to 
come up against other sports cars

80 mm lower and cut farther into the door opening.
The engine has been retuned to deliver a sharper 

throttle response, with 30 per cent new components, 
but it keeps its flat plane crank, which is a big part of 
the McLaren’s character in terms of power delivery 
and that distinctive sound.

Despite being the baby in the range, it’s actually 
longer and marginally taller than the 650S, as well as 
being similar in width, so the slightly more spacious 
feeling inside is not an illusion. It is helped by the 
new floating centre console, which does away with 
that cocooned race car feeling.

It also makes the cup holders useable — not 
that I tried — but there are some who would find 
that a benefit, even in a two-seater sports car. Plus, 
there’s a small parcel shelf behind the seats for a 
jacket or two.

PERFORMANCE
As you’d except with an engine of this pedigree, 

the 570S Spider is still a scorcher, and in our 
unofficial tests, it was not far off the benchmark 
figures we achieved in the 675LT. There is some 
turbo lag below 3000 RPM, but let it wind out to 
its 8000 RPM redline and it’s an absolute joy to 
pedal quickly.

Getting from zero to 100 km/h takes 3.2 seconds, 
and it has a quoted top speed of 328 km/h.

The twin-turbo V-8 feels both relatively 
unstressed, yet more highly developed than when 
we sampled it before, though despite its distinctive 
sound, it could be a bit more furious to our ears. 
Despite this being the grown-up, mature member 
of the family, it’s still a McLaren, and so it needs to 
tell the neighbours, if you get what I mean.

Independent tests over the standing 400 metres 
have shown it to match the Ferrari F12 and be 
quicker than the AMG GT S and Porsche 911 
Turbo S at 11 seconds compared to 11.7 for the 
Mercedes and 11.4 for the Porsche.

The standard carbon-ceramic brakes are powerful 
enough to easily haul in every bit of sudden velocity 
you might inadvertently accrue either on the road 
or on the track.

GO-KART-LIKE
Despite using the conventional suspension, its 
handling is outstanding and the grip level was eye-
wateringly good, offering a flat ride even in Normal 
mode. Rotating the Adaptive Dynamic panel dial 
around to Sport and Race modes stiffened things 
up markedly to the point of being uncomfortable on 
some poorer-quality roads. These top two modes 
are best left for track days.

Aided by the easier access of the doors, you could 
drive the 570S Spider every day without too much 
trouble, though it’s not as good in that regard as the 
staple Porsche 911, but the trade-off is that when 
you find a nice piece of road, you’ll be having an 
equally good, if not better time than in the 911. The 
570S Spider is a fantastic driver’s car.

The steering and brakes are go-kart-like perfect 
in their precision and sureness while the chassis is as 
delightfully set up as a Swiss watch. It’s so accurate 
and its power delivery so crisp and strong that you 
get swept along in the whole experience, and before 
you know it, you’re approaching a corner at near 
warp speed. That’s when you’re thankful for those 
nice big brakes and, if it’s a roundabout, the chassis 
stiffness as well.

Overall, the McLaren 570S Spider is a welcome 
addition to the sports car market as an alternative 
to the Audi R8 V10 and even the king of the 
segment, the Porsche 911 Turbo S. And knowing 
how McLaren reacts as a Formula One team, if 
there are any shortcomings, you can bet that they 
will address them in double-quick time, just like 
they did the updates to the 12C to transform it 
into the 650S.
www.mclaren.com  |  www.mclarentoronto.ca 

ENGINE: 3.8-LITRE, TWIN-TURBO V-8
TRANSMISSION:  

SEVEN-SPEED AUTOMATIC
POWER: 562 BHP AT 7,500 RPM

TORQUE: 600 NM AT 5,000 RPM
0-100 KM/H: 3.2 SECONDS

TOP SPEED: 328 KM/H
WEIGHT: 1,452 KG

GENERAL SPECS
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being similar in width, so the slightly more spacious 
feeling inside is not an illusion. It is helped by the 
new floating centre console, which does away with 
that cocooned race car feeling.

It also makes the cup holders useable — not 
that I tried — but there are some who would find 
that a benefit, even in a two-seater sports car. Plus, 
there’s a small parcel shelf behind the seats for a 
jacket or two.
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figures we achieved in the 675LT. There is some 
turbo lag below 3000 RPM, but let it wind out to 
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Turbo S at 11 seconds compared to 11.7 for the 
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enough to easily haul in every bit of sudden velocity 
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handling is outstanding and the grip level was eye-
wateringly good, offering a flat ride even in Normal 
mode. Rotating the Adaptive Dynamic panel dial 
around to Sport and Race modes stiffened things 
up markedly to the point of being uncomfortable on 
some poorer-quality roads. These top two modes 
are best left for track days.

Aided by the easier access of the doors, you could 
drive the 570S Spider every day without too much 
trouble, though it’s not as good in that regard as the 
staple Porsche 911, but the trade-off is that when 
you find a nice piece of road, you’ll be having an 
equally good, if not better time than in the 911. The 
570S Spider is a fantastic driver’s car.

The steering and brakes are go-kart-like perfect 
in their precision and sureness while the chassis is as 
delightfully set up as a Swiss watch. It’s so accurate 
and its power delivery so crisp and strong that you 
get swept along in the whole experience, and before 
you know it, you’re approaching a corner at near 
warp speed. That’s when you’re thankful for those 
nice big brakes and, if it’s a roundabout, the chassis 
stiffness as well.
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addition to the sports car market as an alternative 
to the Audi R8 V10 and even the king of the 
segment, the Porsche 911 Turbo S. And knowing 
how McLaren reacts as a Formula One team, if 
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SUCCESS STORIES

ACTION MAN
Dolce spoke to the actor extraordinaire about the projects 
that inspire him, what he’s learned about the business and the 
stories he’d love to tell someday

HAKEEM KAE-KAZIM:

“I’VE BEEN VERY 
LUCKY TO HAVE 
WORKED WITH 

SOME OF THE 
BEST. I’M ALWAYS 

INSPIRED BY 
WATCHING THEIR 

WORK, AND I 
HOPE THAT I CAN 
ACHIEVE THEIR 

LEVEL SOMEDAY”

H
is celebrity status may not be 
on par with fellow actors Brad 
Pitt and Denzel Washington, but 
his presence on screen is just as 
commanding, memorable, and 

worthy of the accolades Hollywood has to offer. 
Although his is not yet a household name, his body 
of work is proof that it will only be a matter of time.

Hakeem Kae-Kazim, the Nigerian-British actor, 
has conquered all acting media: stage, television and 
film. His acting career began when he attended the 
National Youth Theatre in London. During the 
theatre’s summer programs, students learn all about 
the theatre environment and at the end of the term, 
perform on stage. Kae-Kazim says that it was during 
those summers, aged 14 to 18, that his passion for 
acting really grew and he knew this was going to 
be his life-long career.

Early in his career, Kae-Kazim acted in a 
number of limited TV series, but it wasn’t until his 
breakthrough performance as George Rutaganda 
in the Oscar-nominated film Hotel Rwanda that his 
international reputation grew. Based on a true story, 
the film depicts the brave actions of hotel manager 
Paul Rusesabagina, played by Don Cheadle, as he 
strives to save Tutsi refugees from Hutu militia.

“Doing the research and looking at the film, 
understanding what happened gave me a deep 
resonance of my surroundings,” says Kae-Kazim. 

WRITTEN BY ANGELA ROTUNDO

In fact, his greatest understanding of the tragedies 
that took place came from talking to refugees while 
on set for the film.

“It was very interesting being able to speak to 
them about it and gain a new understanding of the 
history of the making of this genocide,” he says.

After Hotel Rwanda, Kae-Kazim’s career really 
took off in both television and film. His guest spots 
on shows like Lost, 24 and Law & Order: Special 
Victims Unit prepared him for supporting roles in 
films such as X-Men Origins: Wolverine and Pirates 
of the Caribbean: At World’s End. The experience 
of working alongside acting legends like Johnny 
Depp, Hugh Jackman and Kim Basinger was more 
about admiration than intimidation. Kae-Kazim 
vows that, believe it or not, many of the big names 
he’s worked with are lovely, down-to-earth people 
who have offered some great advice over the years.

“I’ve been very lucky to have worked with 
some of the best,” he says. “I’m always inspired 
by watching their work, and I hope that I can 
achieve their level some day. It’s an ongoing thing 
to become better and better in this business.”

In addition to acting, Kae-Kazim has several 
credits as a producer. A lot of the work he’s 
produced has had political or societal themes, and 
it’s clear from talking to Kae-Kazim that he is a 
master of his craft. He understands the process and 
what great storytelling entails.

Kae-Kazim says it’s difficult to say where he’s 
from because he identifies “home” with so 
many different places, including Nigeria, the 
U.K., South Africa and Los Angeles
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“Sometimes it is subject matter and sometimes 
it’s the script and sometimes it’s the character, so 
it’s a mixture of all of the above,” says Kae-Kazim. 
“Sometimes one is more resonant than the other, 
but I like to feel that the script or the character has 
a place, has a truth in it, or a truth that I can access 
in it, before I take the part on.”

From period dramas to modern-day thrillers and 
everything in between, Kae-Kazim loves the variety 
that comes with being an actor. And one need not 
go far to see what he means. Currently, Kae-Kazim 
can be seen in two hit series on Netflix: Troy: Fall of 
a City and the reboot of Dynasty.

In Troy: Fall of a City, Kae-Kazim plays the 
infamous Zeus, king of the gods. The series depicts 
Paris and Helen of Sparta’s love story, and the events 
that would ignite the Trojan War. In the early stages 
of the project, Kae-Kazim was intrigued to learn of 
the direction his character takes.

“Trying to keep Zeus as grounded and real, as 
human as possible, without sort of playing the god, 
was a really interesting way to treat him in that 
historical context,” he says.

It’s evident that Kae-Kazim has a passion for 
telling these untold stories. As an actor and a 
producer, he strives to find a way to shed light on 
those people and events that have stayed under the 
mainstream radar.

“I’d love to do a film about Ira Aldridge (one 
of the most decorated actors of his era), or Black 
Caesar (a pirate who joined Blackbeard on the 
Queen Anne’s Revenge), or Thomas Sankara (a 
powerful military officer of Pan-Africanism),” he 
says. “Those people aren’t necessarily noted, but 
those are the kinds of things I’d like to do someday.”

When he isn’t travelling around the world, 
inspiring the next generation of actors and 
filmmakers, or making movies and binge-worthy 
TV, this family man loves nothing more than 
spending time with his wife and kids. As a father of 
three, Kae-Kazim is thankful for the technology that 
helps him stay in touch while he’s away from home.

“My five-year-old is just learning to ride a bike, 
and I wasn’t there, so being able to see those life 
moments in some way really helps,” he says.

With such memorable performances under his 
belt and a unique insight into the world of acting, 
Kae-Kazim would make for one motivational 
mentor. His advice for young, up-and-coming 
actors: “Work, work, work as hard as you can, and 
commit yourself to your work in every way, shape 
and form. Always strive to get better and better.”

@hakeemkaekazim
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SUCCESS STORIES

ACTION MAN
Dolce spoke to the actor extraordinaire about the projects 
that inspire him, what he’s learned about the business and the 
stories he’d love to tell someday
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infamous Zeus, king of the gods. The series depicts 
Paris and Helen of Sparta’s love story, and the events 
that would ignite the Trojan War. In the early stages 
of the project, Kae-Kazim was intrigued to learn of 
the direction his character takes.

“Trying to keep Zeus as grounded and real, as 
human as possible, without sort of playing the god, 
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Queen Anne’s Revenge), or Thomas Sankara (a 
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When he isn’t travelling around the world, 
inspiring the next generation of actors and 
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TV, this family man loves nothing more than 
spending time with his wife and kids. As a father of 
three, Kae-Kazim is thankful for the technology that 
helps him stay in touch while he’s away from home.

“My five-year-old is just learning to ride a bike, 
and I wasn’t there, so being able to see those life 
moments in some way really helps,” he says.

With such memorable performances under his 
belt and a unique insight into the world of acting, 
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LifestyLe

William T. Baker, author of Great American Homes: Volume Three, 
shares his collection of luxury living spaces

written by AngelA rotundo
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hat makes a home great? 
William T. Baker, residential 
designer and author of Great 
American Homes: Volume 
Three, believes that the 

answer is architecture, because it is the foremost 
art form of a civilization. Throughout pages of grand 
estates with floor-to-ceiling windows, mansions 

equipped with state-of-the-art entertainment rooms 
and homes with sweeping scenic views, Baker 
highlights some of the best examples of American 
residential architecture. In some ways, this book is 
an illustration of the American dream come to life, 
a visual record of the epitome of luxurious lifestyle.

This latest volume offers elaborate exteriors, 
tales of discovering hidden treasures and a look 

into the history of those who have lived in some of 
America’s most breathtaking homes. Page by page 
and house by house, readers will go on a journey 
through homes inspired by anything from Regency 
England to French classicism.

“I’ve seen a wide spectrum of architectural 
trends during my 33-year career,” says Baker. “This 
book will illustrate the beauty of these homes, tell 

A grand estate with some 
serious curb appeal, the 
Connor House is just one of 
many luxurious residential 
homes that William T. Baker 
highlights in his latest book

Great Homes
A Great Passion for 
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the stories behind them and serve as an inspiration 
to future generations.” Great American Homes: 
Volume Three is, according to its author, a snapshot 
of a very special time and place in history.

Born and raised in Nashville, Tenn., Baker 
remembers the city as a wonderful and nurturing 
place for a child who loved architecture. He drops 
a fact most people don’t know: Nashville is called 
“the Athens of the South” for its full-scale replica 
of the Parthenon. Nashville, being home to so 
many memorable buildings made it a particularly 
stimulating place for Baker’s passion for design.

With such spirit for architecture and design, 
some might find it hard to believe that Baker began 
his career not in architecture, but in banking. Once 
he decided to answer his life’s true calling, however, 
he began working at a local real estate developer 
in Atlanta, Ga. Then, in 1985, he founded William 
T. Baker & Associates.

The first home that ever captivated Baker was 
a country house in Nashville called Cheekwood. It 
was built in 1928 in the grand tradition of English 
architecture. “It’s one of the great estates of the 
southeastern U.S.A. and where I trained my eye 
for classical detailing,” adds Baker.

For more than 30 years, Baker and his team have 
had the privilege of showcasing beautiful homes 
as one of the leading authorities on architectural 
excellence. Regarded as an expert in his field, Baker 
has won several awards, including the Arthur Ross 
Award, which recognizes practitioners who design 
in the classical mode of architecture.

His knack for details, both design and historical, 
is what makes Great American Homes: Volume Three 
such a fascinating read. At first glance, this book 
boasts photographs of world-class interiors from 
Georgia to South Carolina spectacularly decorated 
in classical and modern styles. The collection of 
homes featured will inspire both wonder and envy.

William T. Baker
The American residential designer and author holds 

professional memberships in the Institute of Classical 
Architecture (ICA), the American Institute of Building 

Design (AIBD) and the International Network for 
Traditional Building, Architecture & Urbanism (INTBAU)
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Along with William T. Baker’s superior detailing and 
craftsmanship, this book showcases 14 stunning 

American family residences inspired by grace and beauty

Inside the Connor House, readers will see classically styled 
living rooms, a dapper smoking room, a spacious family 
room, whimsical staircases, kitchens that feature jewel-like 
Swarovski-crystal pendant-light fixtures, a library with 19th-
century hand-carved oak panels and a sophisticated dining 
room with beautiful French mouldings

“It’s very important as a designer to remain 
constantly inspired, so I’m always travelling, always 
searching for that next great idea,” says Baker.

Over the course of Baker’s career, home design 
trends have certainly changed. Baker comments 
on the current momentum in residential design, 
suggesting that homeowners are leaning less toward 
a historical approach, rather, embracing an open-
concept or transitional approach to architecture. 
It’s nearly impossible to predict what the next big 
residential design trend will be, but if there’s one 
house in this book that is on the cutting edge of 
architecture, it’s Rock Point. (Nothing says cutting 
edge quite like a personal, state-of-the-art indoor 
sports court.)

One might wonder whether designing home after 
home, even at such extravagant levels, becomes a 
bit repetitive. That’s simply not the case for Baker. 
He feels the thrill in his day-to-day work.

“It’s an incredible rush seeing something built 
from your efforts, and there aren’t many professions 
that weave a tangible result from all that hard work,” 
he says.

When he isn’t designing awe-inspiring homes, 
Baker lectures students on a variety of subjects, 
including architectural design, theory and the 
history of architecture. Better than anyone, he 
understands why it can be such an attractive 
career. His advice for those who want to pursue 
architecture as a profession is, “Train your eye early 
by looking at the best examples of architecture, both 
modern and traditional.”

The search for the next collection of larger-than-
life luxurious houses will continue, but besides that, 
what’s next for William T. Baker? “My next project 
will be a volume on coastal resort/vacation homes; 
I want people to see the breadth of my work, since 
I’ve been fortunate to be very broad in the language 
of architecture that I speak,” says Baker.
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As CEO of Bell, Lennox 
continues his love of 
music and explores new 
media platforms

Media 

live theatrical production partnership, which produced the Meatloaf musical 
Bat Out of Hell last fall. 

Bell Media made headlines in December 2017 when it kept secret the location 
of an intimate Neil Young concert, produced and streamed by Bell, until the 
day of the event. And the company has only just announced its acquisition of 
a majority stake in Pinewood Toronto Studios, along with plans to add another 
170,000 square feet of sound stages and support space to the property, located 
in the Port Lands area.

Lennox’s vision and strategy is to produce and 
deliver as much quality content to as many platforms 
— simultaneously, on demand and globally — as 
possible. That, he feels, is the future, and that future 
will always include legacy media.

“The death of traditional media has been greatly 
exaggerated,” says Lennox. “Our new show The 
Launch is a perfect example. It airs on CTV at 9 
p.m. and attracts about 1.5 million viewers, and 
we’re also running it on iHeart, CraveTV and 
SnackableTV. At 10 p.m. the winner is announced, 
and that artist is also then on all those platforms, 
along with all the radio stations. The only way the 
scale is big enough to be successful is foundationally; 
The Launch was on CTV in the first place, and now 
Sony Television is taking it internationally for us. 
The key is to integrate traditional platforms and add 
value to them, and that can be powerful.”

His position at Bell allows Lennox, a proud 
Canadian, to continue promoting Canadian artists 

to the world. “It’s a great time to be Canadian. Canada has always punched 
above its weight in hockey players, comedians and musicians, and currently 
in music we have almost an embarrassment of riches. There has always been 
something in Canada about proving to the world we’re the little engine that 
could. We may be polite about it, but we really want to show the world what 
we’re made of,” says Lennox.

Working within Bell also affords him the opportunity to make a difference 
in the community. Bell Let’s Talk Day is an annual initiative to encourage 
discussion about mental health, with the goal of promoting awareness of mental 
health issues and ending social stigma about them. On that day, Bell donates 
five cents for every text and call made on its network, as well as for every social 
media interaction about the event. This year’s Let’s Talk Day on January 31, 
2018, saw 138 million global interactions, which comes to a record $6.9 million. 
Since the program’s inception in 2010, Bell has raised a total of $93 million for 
mental health research and support.

In Lennox’s view, this important community commitment comes with the 
territory for Bell Media. “There is a wonderful saying … ‘With leadership 
comes responsibility,’” says Lennox. “And with Bell being such a leader in so 
many ways, they want to give back, and with mental health and addiction 
being two of the most prevalent challenges in our society, it is absolutely the 
right initiative to take.”

Communications and entertainment media may be constantly evolving, and 
the industry may be one of the most challenging and quickly changing, but to 
Randy Lennox, this is an exciting time of endless possibility.

letstalk.bell.ca
         @randylennox7117

I
f you’ve ever been to an awards dinner, you’ve probably had to sit 
through at least one of them: those tribute videos to introduce an 
honouree’s lifelong achievements. Often, these are staid affairs, life 
summaries accompanied by a monotone voice-over, the perfect time 
to pass the dinner rolls or search for that errant dollop of salad dressing. 

But this was not the case for the tribute video that honoured Randy Lennox, 
president of Bell Media and one of the communication world’s most influential 
media executives, at the 2017 Juno Awards in Ottawa. The video preceded 
the presentation of his Walt Grealis Special 
Achievement Award. 

The tribute was an eye-popping mic drop, with 
music legends U2, Sting, Gord Downie, Peter 
Gabriel and Gene Simmons singing Lennox’s 
praises, alongside photos of Lennox with Sir Paul 
McCartney, Sir Elton John and the Rolling Stones. 

Lennox spoke about his reaction in a recent 
interview with Dolce. “It was one of the biggest 
surprises of my life,” he says. “When it opened with 
U2 cracking jokes, and they just kept coming, it 
was almost surreal. Particularly special was Gord 
Downie, who I’d known for 30 years and who was in 
challenging shape, as we know. That was a highlight 
for me. It was very humbling and heartwarming for 
me and my family.”

The tribute was a primer for anyone not 
previously aware of Lennox’s influence in the 
music industry. Not bad for a kid who got his 
start working in a record store. Lennox entered 
the industry not through the gold-record-adorned front lobby, but through 
the mailroom, rising through the ranks to eventually become president of 
Universal Music Canada. 

His passion for music began at an early age, when he spent his earnings as a 
Toronto Star delivery boy on vinyl singles and had the audacity to phone CHUM 
Radio to complain about the Beatles being dropped from the #1 position on 
the CHUM Chart.

“It was almost sacrilegious for the Beatles to be knocked to #2, and I wanted 
CHUM to be aware of that,” says Lennox. “The man at CHUM asked me, 
‘Son, how old are you?’ I think I was eight.”

Ironically, CHUM Radio is now part of Lennox’s stable at Bell Media, which 
he joined in 2015 after a long, hard contemplation about whether to leave his 
beloved world of music. 

“It was an incredibly difficult decision for me, but I got a chance to look at 
a media, music, television, digital and film perspective,” says Lennox. “It was a 
lot like graduating from Universal and arriving at the culmination of what I’d 
been doing my whole life, and hopefully applying my ability to do content well 
in an environment that was in everything. It was really spreading my wings.”

Those wings today have a considerable span. Lennox has combined elements 
of his career to create the new synchronicity that he is bringing to his position 
at Bell Media, allowing him to extend his creativity and business acumen across 
many platforms in ways previously unimagined, always giving the customer 
choices. For Lennox, compelling content and real-time delivery options are king.

Bell’s empire includes such traditional media as CTV, CTV News Channel, 
Virgin Radio, CHUM Radio, TSN, Discovery, Much and the omnipresent 
CP24, whose screens are everywhere. Add to these the relatively new delivery 
platforms of iHeartRadio, CraveTV and SnackableTV, and Bell Media’s new 

The CEO of Bell Media, Randy Lennox, has taken Bell to the 
next level by combining traditional and digital media

interview by brandon harripersaud
written by rick muller

“There has 
always been 

someThIng In 
Canada abouT 

provIng To 
The world 
we’re The 

lITTle engIne 
ThaT Could”
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As CEO of Bell, Lennox 
continues his love of 
music and explores new 
media platforms

Media 

live theatrical production partnership, which produced the Meatloaf musical 
Bat Out of Hell last fall. 

Bell Media made headlines in December 2017 when it kept secret the location 
of an intimate Neil Young concert, produced and streamed by Bell, until the 
day of the event. And the company has only just announced its acquisition of 
a majority stake in Pinewood Toronto Studios, along with plans to add another 
170,000 square feet of sound stages and support space to the property, located 
in the Port Lands area.

Lennox’s vision and strategy is to produce and 
deliver as much quality content to as many platforms 
— simultaneously, on demand and globally — as 
possible. That, he feels, is the future, and that future 
will always include legacy media.

“The death of traditional media has been greatly 
exaggerated,” says Lennox. “Our new show The 
Launch is a perfect example. It airs on CTV at 9 
p.m. and attracts about 1.5 million viewers, and 
we’re also running it on iHeart, CraveTV and 
SnackableTV. At 10 p.m. the winner is announced, 
and that artist is also then on all those platforms, 
along with all the radio stations. The only way the 
scale is big enough to be successful is foundationally; 
The Launch was on CTV in the first place, and now 
Sony Television is taking it internationally for us. 
The key is to integrate traditional platforms and add 
value to them, and that can be powerful.”

His position at Bell allows Lennox, a proud 
Canadian, to continue promoting Canadian artists 

to the world. “It’s a great time to be Canadian. Canada has always punched 
above its weight in hockey players, comedians and musicians, and currently 
in music we have almost an embarrassment of riches. There has always been 
something in Canada about proving to the world we’re the little engine that 
could. We may be polite about it, but we really want to show the world what 
we’re made of,” says Lennox.

Working within Bell also affords him the opportunity to make a difference 
in the community. Bell Let’s Talk Day is an annual initiative to encourage 
discussion about mental health, with the goal of promoting awareness of mental 
health issues and ending social stigma about them. On that day, Bell donates 
five cents for every text and call made on its network, as well as for every social 
media interaction about the event. This year’s Let’s Talk Day on January 31, 
2018, saw 138 million global interactions, which comes to a record $6.9 million. 
Since the program’s inception in 2010, Bell has raised a total of $93 million for 
mental health research and support.

In Lennox’s view, this important community commitment comes with the 
territory for Bell Media. “There is a wonderful saying … ‘With leadership 
comes responsibility,’” says Lennox. “And with Bell being such a leader in so 
many ways, they want to give back, and with mental health and addiction 
being two of the most prevalent challenges in our society, it is absolutely the 
right initiative to take.”

Communications and entertainment media may be constantly evolving, and 
the industry may be one of the most challenging and quickly changing, but to 
Randy Lennox, this is an exciting time of endless possibility.

letstalk.bell.ca
         @randylennox7117

I
f you’ve ever been to an awards dinner, you’ve probably had to sit 
through at least one of them: those tribute videos to introduce an 
honouree’s lifelong achievements. Often, these are staid affairs, life 
summaries accompanied by a monotone voice-over, the perfect time 
to pass the dinner rolls or search for that errant dollop of salad dressing. 

But this was not the case for the tribute video that honoured Randy Lennox, 
president of Bell Media and one of the communication world’s most influential 
media executives, at the 2017 Juno Awards in Ottawa. The video preceded 
the presentation of his Walt Grealis Special 
Achievement Award. 

The tribute was an eye-popping mic drop, with 
music legends U2, Sting, Gord Downie, Peter 
Gabriel and Gene Simmons singing Lennox’s 
praises, alongside photos of Lennox with Sir Paul 
McCartney, Sir Elton John and the Rolling Stones. 

Lennox spoke about his reaction in a recent 
interview with Dolce. “It was one of the biggest 
surprises of my life,” he says. “When it opened with 
U2 cracking jokes, and they just kept coming, it 
was almost surreal. Particularly special was Gord 
Downie, who I’d known for 30 years and who was in 
challenging shape, as we know. That was a highlight 
for me. It was very humbling and heartwarming for 
me and my family.”

The tribute was a primer for anyone not 
previously aware of Lennox’s influence in the 
music industry. Not bad for a kid who got his 
start working in a record store. Lennox entered 
the industry not through the gold-record-adorned front lobby, but through 
the mailroom, rising through the ranks to eventually become president of 
Universal Music Canada. 

His passion for music began at an early age, when he spent his earnings as a 
Toronto Star delivery boy on vinyl singles and had the audacity to phone CHUM 
Radio to complain about the Beatles being dropped from the #1 position on 
the CHUM Chart.

“It was almost sacrilegious for the Beatles to be knocked to #2, and I wanted 
CHUM to be aware of that,” says Lennox. “The man at CHUM asked me, 
‘Son, how old are you?’ I think I was eight.”

Ironically, CHUM Radio is now part of Lennox’s stable at Bell Media, which 
he joined in 2015 after a long, hard contemplation about whether to leave his 
beloved world of music. 

“It was an incredibly difficult decision for me, but I got a chance to look at 
a media, music, television, digital and film perspective,” says Lennox. “It was a 
lot like graduating from Universal and arriving at the culmination of what I’d 
been doing my whole life, and hopefully applying my ability to do content well 
in an environment that was in everything. It was really spreading my wings.”

Those wings today have a considerable span. Lennox has combined elements 
of his career to create the new synchronicity that he is bringing to his position 
at Bell Media, allowing him to extend his creativity and business acumen across 
many platforms in ways previously unimagined, always giving the customer 
choices. For Lennox, compelling content and real-time delivery options are king.

Bell’s empire includes such traditional media as CTV, CTV News Channel, 
Virgin Radio, CHUM Radio, TSN, Discovery, Much and the omnipresent 
CP24, whose screens are everywhere. Add to these the relatively new delivery 
platforms of iHeartRadio, CraveTV and SnackableTV, and Bell Media’s new 
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Architecture

Designed by Martyn Lawrence Bullard, the Hotel 
Californian sets the new standard for the modern hotel 
experience, capturing the essence of California
IntervIew by MIchelle zerIllo-sosa
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What makes this project special?
This project has been a special one, first because I 
love Santa Barbara, the history and culture of this 
special Californian beach resort, and also because 
it has been a wonderful restoration of a once-
grand hotel that had fallen into disrepair and now 
is a sparkling jewel in the city. [That] has made 
this journey a rewarding one. It’s also amazing 
because we have set a new standard in the city for 
a modern hotel experience that captures the essence 
of the place, yet brings in worldly experience, class 
and atmosphere.

What can guests expect from this hotel 
experience?
The hotel experience is one of modern luxury, 
with a true boutique edge and ambience. From 
the Moroccan-inspired spa to the internationally 
curated gift shops, the hotel has something for 
everyone. The roof terraces offer unparalleled 
views of the city, mountains and ocean, while the 
public spaces and restaurants ooze comfort and 
a welcoming ambience. Comfort is key to all the 
rooms and guest experiences: modern luxury with 
old-world charm, a bold palette and rich terrain. 

And the short walk to the beach and pier make 
this the perfect vacation destination.

Where did the inspiration for this project 
come from?
The inspiration started from the surroundings. 
Santa Barbara has a rich history of Spanish 
colonial architecture, which was influenced by 
Hispano-Moorish design in the 19th century. As 
such, I used this colourful history as a base for 
the interior architecture, yet to shake it up and 
modernize the vibe, I added mid-century furnishings 
inspired by Gio Ponti, and for the surprise factor, 
I mixed in quirky Portuguese antiques with edgy 
art we custom-designed for the space. The result 
is unexpected, yet sympathetic to the local vibe, 
raising the decorative standard and giving a fresh 
take on Santa Barbara’s classic look.

What kind of interior finishes did you use in 
this project?
I used over one million tiles in the project (encaustic, 
glazed and marble), wainscotting the guest room 
walls in Moorish-designed tilework and graphic, 
monochromatic designs on floors and walls in the 

Hotel Californian

Martyn Lawrence Bullard is a multi-award-winning Los Angeles–
based interior designer renowned for his broad range of styles and 
interiors that are eclectic, yet sophisticated and inviting

Martyn Lawrence 
BuLLard
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Hotel Californian “We all Work 
so hard 

in life, so 
our homes 

must be our 
sanctuaries”

public spaces. Hand-printed textiles add colour and 
texture, from linens to velvets and leather, while 
custom wallpaper is used to great effect in the 
ballroom, where I mixed seven different designs to 
create a fantastical orientalist look inspired by the 
rooms of Renzo Mongiardino.

Details can make or break a room. What are 
some important details that elevated the 
final result?
The mix of pattern has been described as fearless. 
For me, it’s an understanding of mixing palettes 
carefully, using two-colour highlights with a good 
base colour, providing both drama and symmetry. 
The detailing of ceiling stencils around light fixtures 
and painted borders on the walls have defined the 
architecture and given a strong signature to the 
spaces. Carved and leather-upholstered doors add 
unexpected detailing to guest room doors.

Define luxury for us.
We all work so hard in life, so our homes must be 
our sanctuaries — places to relax, rejuvenate and 
re-centre ourselves. Modern luxury, to me, means 
comfort. It doesn’t mean how big your home is, 
how many rooms you have or how much money 
you spend on your interiors, furnishings, art; it is 
all about how comfortable you make it.

Where do you get your inspiration?
My inspiration comes from all around me; every 
day, I see, smell and touch something that will 
inspire me. Travel, however, is my biggest form of 
inspiration. New countries, cultures, colours, tastes ... 
they all become the threads I weave my decorative 
tapestry from. It is the most important thing, to me, 
to see the world and experience all the beauty that 
each new culture has to offer.

What are things you love to use in your  
design projects?
I love working with so many materials. Silks, linens 
and velvets are trademarks of my interiors. My 
big passion currently, however, has to be lacquer. 
Lacquered furniture, especially, and as a wall 
application is very dramatic and modern, yet timeless.

Are there any special design books you like to 
read or refer to?
I take inspiration from so many books. Historical 
books like The Sun King are so inspiring, [stories 
about] the passions of kings and queens who let 
their decorative desires run wild to create palaces 
of pure fantasy and majestic scale. David Hicks’s 
wonderful books from the 1970s are also very 
inspiring to read and look through, as is Horst’s 
wonderful photo journal of all the interiors he has 
shot of [homes belonging to] artists and aristocrats, 
movie stars and moguls over the decades.

Which fabrics do you like to incorporate?
I love working with fabrics, and they form an 
important part of the balance of an interior. I often 
use linen, as it’s both elegant and casual, but I adore 
exotic skins, shagreen, fine wood veneers and natural 
woven textures for wall upholstery. Velvet, however, 
is my favourite material to create sumptuous classical 
environments. From silk velvet to a thick pile 
cotton velvet, they all capture the spirit and tactile 
component necessary [for] my rooms.

How do your clients describe you?
Passionate, creative, experimental and fearless. I 
take special care to get to know my clients first 
and understand both their needs and wants. Then 
I do my utmost to create for them their personal 
decorative dream. It is vitally important to me that 
my clients’ homes reflect their personality. I am, 
after all, decorating for them, and each project is 
always both custom and very individualized.

www.martynlawrencebullard.com
www.thehotelcalifornian.com

The Hotel Californian integrates its historical surroundings 
to create an unparalleled hotel experience
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SucceSS StorieS

Peter Marco’s humble beginnings, hard work and positivity have 
made this luxury jewellery store the real gem on Rodeo Drive

written by rick muller

The Jewel 

Peter Marco
Peter Marco has made a career out of 

finding the perfect jewels for others for the 
last 40 years

T
here are few success stories quite like 
Peter Marco’s.

Known as the pre-eminent 
jeweller of Beverly Hills, Marco 
began life in the projects of New York 

City, coping with challenging circumstances along 
with his mother and his sister. Now he owns the 
most recognized jewellery store in one of the most 
glamorous cities in the world, catering to royalty, 
Hollywood A-listers and superstar athletes.

While most other world-class jewellers tend 
to hide the product inside, the impressive show 
window at Peter Marco Extraordinary Jewels 
on Rodeo Drive displays spectacular diamonds, 
jewellery and watches. This uniquely brash approach 

is reflective of Peter Marco’s own character: big, 
bold, outgoing and larger than life.

In a recent interview with Dolce, Marco spoke 
of his childhood in a world that, at first, was not 
very kind to him. “We struggled in New York, with 
no food on the table,” he recalls. “I remember 
wanting a glass of milk and could only have water 
out of the tap, and having to put cardboard in  
my shoes because my feet were so wet because my 
shoes were falling apart.”

Marco’s story is one of hard work. He began 
his career with a summer job at 14 cleaning 
laboratories and offices for a jeweller; there the 
glittering gemstones and diamonds caught his 
eye and captured his heart. Eventually he was 

promoted to jewellery production to learn the 
exacting craft, and by the time he finished school 
he was working in sales. He spent 50 weeks a year 
on the road, initially in the U.S., then throughout 
Europe and Asia.

Through his travels, he began to see and 
experience life in a different way — and this 
influenced him much more than his success. “The 
only beach I saw growing up was the roof of my 
apartment complex in New York, where I lay in 
the sun,” says Marco. “Then I’m in Hawaii, and 
you appreciate it so much. It was a combination 
of things that made me see the possibilities of life. 
Being so poor and then being exposed to so many 
things that were so beautiful made it all so much 

Beverly hills
 of

“iT’s noT BoaTs, 
cars or homes; 
The luxurious 

life is giving 
Back To The 
world and 

To people. iT’s 
Being aBle To 
help and give 
Back, and To 

have love and 
happiness”

Pictured clockwise from top: In addition to designing breathtaking necklaces, earrings, bracelets and of course rings, Peter Marco is often surrounded by some famous friends 
including The Weeknd, model Jeremy Meeks, Rich the Kid and Snoop Doggp

h
o

to
s

 c
o

u
r

te
s

y
 o

f 
p

e
te

r
 m

a
r

c
o

 /
 v

ia
 w

w
w

.in
s

ta
g

r
a

m
.c

o
m

/p
e

te
r

m
a

r
c

o
9

02
10

DOLCE MAGAZINE | www.dolcemag.com SUMMER 2018

66



SucceSS StorieS

Peter Marco’s humble beginnings, hard work and positivity have 
made this luxury jewellery store the real gem on Rodeo Drive

written by rick muller
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Peter Marco
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Peter Marco’s.
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City, coping with challenging circumstances along 
with his mother and his sister. Now he owns the 
most recognized jewellery store in one of the most 
glamorous cities in the world, catering to royalty, 
Hollywood A-listers and superstar athletes.

While most other world-class jewellers tend 
to hide the product inside, the impressive show 
window at Peter Marco Extraordinary Jewels 
on Rodeo Drive displays spectacular diamonds, 
jewellery and watches. This uniquely brash approach 

is reflective of Peter Marco’s own character: big, 
bold, outgoing and larger than life.

In a recent interview with Dolce, Marco spoke 
of his childhood in a world that, at first, was not 
very kind to him. “We struggled in New York, with 
no food on the table,” he recalls. “I remember 
wanting a glass of milk and could only have water 
out of the tap, and having to put cardboard in  
my shoes because my feet were so wet because my 
shoes were falling apart.”

Marco’s story is one of hard work. He began 
his career with a summer job at 14 cleaning 
laboratories and offices for a jeweller; there the 
glittering gemstones and diamonds caught his 
eye and captured his heart. Eventually he was 

promoted to jewellery production to learn the 
exacting craft, and by the time he finished school 
he was working in sales. He spent 50 weeks a year 
on the road, initially in the U.S., then throughout 
Europe and Asia.

Through his travels, he began to see and 
experience life in a different way — and this 
influenced him much more than his success. “The 
only beach I saw growing up was the roof of my 
apartment complex in New York, where I lay in 
the sun,” says Marco. “Then I’m in Hawaii, and 
you appreciate it so much. It was a combination 
of things that made me see the possibilities of life. 
Being so poor and then being exposed to so many 
things that were so beautiful made it all so much 
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Peter Marco’s unique in-house inventory contains 
diamonds and gemstones of all shapes, colours and 
sizes, often fashioned into one-of-a-kind pieces

www.petermarco.com p
h

o
to

s
 c

o
u

r
te

s
y

 o
f 

p
e

te
r

 m
a

r
c

o

more valuable to me. At a young age, my mind 
started racing as it showed me a whole other part 
of life.”

This opening up of life was made possible by 
Marco’s passion for jewellery, his natural affinity 
for selling and his commitment to craftsmanship.

“You have to have a passion. I’ve been doing this 
for 40 years, and when I’m working on a piece, I still 
get so excited,” says Marco. “Of course the quality 
has to be there — everything has to be the best. 
And then there is the value. I still look at pieces and 
ask myself if I would buy it for my wife. Then we 
go through the work and expense to internationally 
certify every piece we sell — many others do not 
do that. So the colour, the clarity and cut of every 
stone we sell has been certified, and our customers 
love that.”

Looking back, Marco still feels that international 
experience and exposure is the foundation of his 
success. “Peter Marco is international, so our 
exposure is international,” he says. “The opinions 
we get on likes and dislikes are international, and 
that’s a huge advantage. As a designer we’re exposed 
to clientele from around the world — Russia, China, 

Japan, Saudi Arabia, Europe — and we get ideas 
from them. I have designers from all over the world 
that I work with, and this gives us a vast variety of 
different tastes to create beautiful pieces.”

Marco’s personalized services, attention to detail 
and contagious personality make him a perfect fit for 
Beverly Hills and, more specifically, Rodeo Drive. In 
a recent survey, his store was voted Beverly Hills’s 
most courteous, friendly and welcoming store.

Beverly Hills is one of the most competitive 
environments for jewellery in the world, servicing 
clients who also know their product and what 
separates the best from the rest. Aware of his many 
years in the business and his extensive worldwide 
network of rare-collector contacts, Marco’s clients 
come to him for their most unique requirements. 
“When I need a stone, I can find a stone that no 
one else in the world knows exists,” says Marco.

Success has afforded Marco and his wife the 
opportunity to give back, with special attention paid 
to children and animals. The company is involved 
with a charity that distributes thousands of bald 
dolls containing inspirational messages to kids living 
with cancer, and Operation Smile, an international 

medical foundation assisting children born with a 
cleft lip or cleft palate.

The jewellery business is, at its core, a happy 
one; pieces are often given to mark births, unions, 
anniversaries and significant accomplishments. 
Marco gets to experience some of this first-hand.

“I love optimistic people, and I’m a people 
person,” says Marco. “I’m fortunate that I’m 
involved in intimate times in people’s lives, like 
a marriage, anniversary or so many beautiful 
occasions. I’m also fortunate for the happiness I can 
bring people through my work, whether through 
design, quality or workmanship. I just love bringing 
happiness to people.”

And what does la dolce vita, or a good, luxurious 
life, mean to Marco? “It’s not boats, cars or homes; 
the luxurious life is giving back to the world and to 
people,” he says. “It’s being able to help and give 
back, and to have love and happiness.”

For years now, Peter Marco has made many 
people all over the world smile, and it’s clear that 
the hard-earned success of this gem of a man will 
continue to do so for years to come.

REAL ESTATE

JULES TRUMP AND  
THE ESTATES AT ACQUALINA

For nearly 38 years, Jules and the Trump Group have made it their mission to offer the 
most luxurious living developments in Miami. Their latest project is no exception

WRITTEN BY ANGELA ROTUNDO P
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Peter Marco’s unique in-house inventory contains 
diamonds and gemstones of all shapes, colours and 
sizes, often fashioned into one-of-a-kind pieces
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more valuable to me. At a young age, my mind 
started racing as it showed me a whole other part 
of life.”

This opening up of life was made possible by 
Marco’s passion for jewellery, his natural affinity 
for selling and his commitment to craftsmanship.

“You have to have a passion. I’ve been doing this 
for 40 years, and when I’m working on a piece, I still 
get so excited,” says Marco. “Of course the quality 
has to be there — everything has to be the best. 
And then there is the value. I still look at pieces and 
ask myself if I would buy it for my wife. Then we 
go through the work and expense to internationally 
certify every piece we sell — many others do not 
do that. So the colour, the clarity and cut of every 
stone we sell has been certified, and our customers 
love that.”

Looking back, Marco still feels that international 
experience and exposure is the foundation of his 
success. “Peter Marco is international, so our 
exposure is international,” he says. “The opinions 
we get on likes and dislikes are international, and 
that’s a huge advantage. As a designer we’re exposed 
to clientele from around the world — Russia, China, 

Japan, Saudi Arabia, Europe — and we get ideas 
from them. I have designers from all over the world 
that I work with, and this gives us a vast variety of 
different tastes to create beautiful pieces.”

Marco’s personalized services, attention to detail 
and contagious personality make him a perfect fit for 
Beverly Hills and, more specifically, Rodeo Drive. In 
a recent survey, his store was voted Beverly Hills’s 
most courteous, friendly and welcoming store.

Beverly Hills is one of the most competitive 
environments for jewellery in the world, servicing 
clients who also know their product and what 
separates the best from the rest. Aware of his many 
years in the business and his extensive worldwide 
network of rare-collector contacts, Marco’s clients 
come to him for their most unique requirements. 
“When I need a stone, I can find a stone that no 
one else in the world knows exists,” says Marco.

Success has afforded Marco and his wife the 
opportunity to give back, with special attention paid 
to children and animals. The company is involved 
with a charity that distributes thousands of bald 
dolls containing inspirational messages to kids living 
with cancer, and Operation Smile, an international 

medical foundation assisting children born with a 
cleft lip or cleft palate.

The jewellery business is, at its core, a happy 
one; pieces are often given to mark births, unions, 
anniversaries and significant accomplishments. 
Marco gets to experience some of this first-hand.

“I love optimistic people, and I’m a people 
person,” says Marco. “I’m fortunate that I’m 
involved in intimate times in people’s lives, like 
a marriage, anniversary or so many beautiful 
occasions. I’m also fortunate for the happiness I can 
bring people through my work, whether through 
design, quality or workmanship. I just love bringing 
happiness to people.”

And what does la dolce vita, or a good, luxurious 
life, mean to Marco? “It’s not boats, cars or homes; 
the luxurious life is giving back to the world and to 
people,” he says. “It’s being able to help and give 
back, and to have love and happiness.”

For years now, Peter Marco has made many 
people all over the world smile, and it’s clear that 
the hard-earned success of this gem of a man will 
continue to do so for years to come.

REAL ESTATE

JULES TRUMP AND  
THE ESTATES AT ACQUALINA

For nearly 38 years, Jules and the Trump Group have made it their mission to offer the 
most luxurious living developments in Miami. Their latest project is no exception
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Whether it’s the pools or cabanas, the garden oasis, the elegant family rooms in each unit or the stunning lobby designed by Karl Lagerfeld, 
it’s clear that luxury has hit a new level at the Estates at Acqualina P
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T
here’s a reason the world 
associates Miami, Fla., with 
luxury. And the Estates at 
Acqualina, the most luxurious 
condominium residence on 

Miami’s Sunny Isles Beach, will be one luxurious 
place to call home. There, breathtaking views, 
deluxe amenities and a feeling of exquisite 
pampering await you, all thanks to Trump — 
Jules Trump, that is.

Jules Trump and the Trump Group are the 
talented team developing many of Miami’s most 
lavish hotels, resorts and residential properties. 
Jules and his brother Eddie were born in South 
Africa and brought up in the family business, a 
retail store. When they moved to Florida, they 
realized that they could do a much better job 
delivering hospitality in the housing industry.

“With any business we get involved in, we try 
to impart our service culture to the business,” 
says Jules. “We’ve got a saying here: we expect 
what we inspect. We’re very careful to make 
sure standards are upheld, and that they are 
standards we would appreciate ourselves.”

Williams Island, the brothers’ first major 
development, was a project on which they 
were lucky enough to work with actress Sophia 
Loren, who would become a resident and later 
their spokesperson.  This was an experience 
that truly taught the brothers what it means 
to raise the bar.

“We started nearly 38 years ago … she 
worked with us and it really helped formulate 
a lot of our ideas,” says Jules. “She helped us 
define standards that we would continue to refine 
over the years.”

Then came several projects, including the 
Acqualina Resort. A Forbes Five-Star and AAA Five-
Diamond resort and spa that caters to families and 
couples, this was Trump’s first project on the beach. 
It was rated by TripAdvisor as the No. 1  beachfront 
hotel in the continental United States. So when the 
idea for the Estates at Acqualina came along, Jules 
and Eddie knew it would set them apart from all 
the other luxury developments. Unlike any other 
development company, the Trump Group designs 
its properties from the inside out.

“We believe that someone who’s paying that kind 
of money wants a comfortable home to live in, so 
the space is utilized as well as possible,” says Jules. 
“We spend months, perhaps years, perfecting the 
design of the interior of each unit. Then the shape 
of the building itself follows that design. It’s a very 
important distinction.”

The Estates at Acqualina, slated to be completed 
in 2020, will boast 245 exquisite residences situated 
within two towers and ranging in size from 2,910 
to 6,500 square feet. The units start at $4.2 million 
to $10 million and $35 million for penthouses. The 
parking garages at the Acqualina Resort and the 
Mansions house close to 130 exotic cars, including 
Rolls-Royces as the predominant car of choice for 

residents. Additionally, owners will be given the 
opportunity to work with a renowned interior 
design firm to customize their condo’s look and 
style. This kind of uncompromising customer 
service has characterized the Trump Group’s 
passion for luxury living over the years.

The concept behind the Estates at Acqualina 
is a celebration of art, architecture and lifestyle, 
and it can be found throughout the entire 
property. The Estates’ style and beauty is 
unparalleled. This focus on design and esthetics 
is something Jules tries to impart into all of the 
projects the group does.

“Whether it’s the entrance to the hotel, the 
fountains, the front on the street, whether it’s 
the extensive landscaping or the infinity pool 
or the interiors, we really focus on each feature, 
and we make a feature out of each of these,” 
says Trump.

Jules and the Trump Group are always on a 
quest for perfection. By visiting other hotels and 
other residential developments, they’re always 
looking for ways to improve upon amenities, 
design and the overall sense of luxury.

The most remarkable aspect of the Estates 
at Acqualina is its luxurious style, so when it 
came time to design the lobby of the property, 
the Trump Group knew it had to be one of a 
kind, evoking style unlike anything done before. 
They asked world-famous fashion designer and 
artist Karl Lagerfeld to do the honours, and 
he agreed.

“He’s an incredible man. The man is 84 and 
full of energy, full of brilliant ideas,” says Jules. 

“He had never done something like this in a luxury 
condominium before. It was totally unique for him, 
and he obviously enjoyed the experience. He came 
up with something really great, and I couldn’t speak 
more highly of the whole process.”

Asked to define luxury, Jules explains that it’s a 
feeling his residents continue to share with him. 
His customers keep coming back because they 
enjoy a combination of comfort, service level and 
feeling very much at home. Judging by the list of 
amenities and services to be provided at the Estates 
at Acqualina, it’s clear that Jules Trump and the 
Trump Group have a real sense of care for their 
residents and their interests.

“The people who live here just rave about 
the place. They feel very comfortable, they love 
returning here,” says Jules. “Many of our residents 
have multiple homes and travel so much ... but they 
get the feeling that they’re returning home and are 
part of a wonderful family.”

Jules is confident the Estates at Acqualina will 
attain a level of luxury living that is near perfection. 
He credits his success — past, present and future — 
to his dedicated team. “We have an incredible team, 
people who have been with us for 15 to 20 years, 
who understand the whole Acqualina philosophy 
and our continuous quest for perfection.”

Jules, pictured with Stephanie, his wife of more than 45 years, hopes 
his business legacy will be building the most beautiful residences in 

the world, in the most wonderful city in the world

www.estatesatacqualina.com

“WE’VE GOT A 
SAYING HERE: WE 
EXPECT WHAT WE 

INSPECT. WE’RE 
VERY CAREFUL 
TO MAKE SURE 

STANDARDS ARE 
UPHELD, AND 

THAT THEY ARE 
STANDARDS 
WE WOULD 

APPRECIATE 
OURSELVES”

—  Jules Trump
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Whether it’s the pools or cabanas, the garden oasis, the elegant family rooms in each unit or the stunning lobby designed by Karl Lagerfeld, 
it’s clear that luxury has hit a new level at the Estates at Acqualina P
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says Jules. “We’ve got a saying here: we expect 
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Williams Island, the brothers’ first major 
development, was a project on which they 
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Loren, who would become a resident and later 
their spokesperson.  This was an experience 
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“We started nearly 38 years ago … she 
worked with us and it really helped formulate 
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Then came several projects, including the 
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It was rated by TripAdvisor as the No. 1  beachfront 
hotel in the continental United States. So when the 
idea for the Estates at Acqualina came along, Jules 
and Eddie knew it would set them apart from all 
the other luxury developments. Unlike any other 
development company, the Trump Group designs 
its properties from the inside out.

“We believe that someone who’s paying that kind 
of money wants a comfortable home to live in, so 
the space is utilized as well as possible,” says Jules. 
“We spend months, perhaps years, perfecting the 
design of the interior of each unit. Then the shape 
of the building itself follows that design. It’s a very 
important distinction.”

The Estates at Acqualina, slated to be completed 
in 2020, will boast 245 exquisite residences situated 
within two towers and ranging in size from 2,910 
to 6,500 square feet. The units start at $4.2 million 
to $10 million and $35 million for penthouses. The 
parking garages at the Acqualina Resort and the 
Mansions house close to 130 exotic cars, including 
Rolls-Royces as the predominant car of choice for 

residents. Additionally, owners will be given the 
opportunity to work with a renowned interior 
design firm to customize their condo’s look and 
style. This kind of uncompromising customer 
service has characterized the Trump Group’s 
passion for luxury living over the years.

The concept behind the Estates at Acqualina 
is a celebration of art, architecture and lifestyle, 
and it can be found throughout the entire 
property. The Estates’ style and beauty is 
unparalleled. This focus on design and esthetics 
is something Jules tries to impart into all of the 
projects the group does.

“Whether it’s the entrance to the hotel, the 
fountains, the front on the street, whether it’s 
the extensive landscaping or the infinity pool 
or the interiors, we really focus on each feature, 
and we make a feature out of each of these,” 
says Trump.

Jules and the Trump Group are always on a 
quest for perfection. By visiting other hotels and 
other residential developments, they’re always 
looking for ways to improve upon amenities, 
design and the overall sense of luxury.

The most remarkable aspect of the Estates 
at Acqualina is its luxurious style, so when it 
came time to design the lobby of the property, 
the Trump Group knew it had to be one of a 
kind, evoking style unlike anything done before. 
They asked world-famous fashion designer and 
artist Karl Lagerfeld to do the honours, and 
he agreed.

“He’s an incredible man. The man is 84 and 
full of energy, full of brilliant ideas,” says Jules. 

“He had never done something like this in a luxury 
condominium before. It was totally unique for him, 
and he obviously enjoyed the experience. He came 
up with something really great, and I couldn’t speak 
more highly of the whole process.”

Asked to define luxury, Jules explains that it’s a 
feeling his residents continue to share with him. 
His customers keep coming back because they 
enjoy a combination of comfort, service level and 
feeling very much at home. Judging by the list of 
amenities and services to be provided at the Estates 
at Acqualina, it’s clear that Jules Trump and the 
Trump Group have a real sense of care for their 
residents and their interests.

“The people who live here just rave about 
the place. They feel very comfortable, they love 
returning here,” says Jules. “Many of our residents 
have multiple homes and travel so much ... but they 
get the feeling that they’re returning home and are 
part of a wonderful family.”

Jules is confident the Estates at Acqualina will 
attain a level of luxury living that is near perfection. 
He credits his success — past, present and future — 
to his dedicated team. “We have an incredible team, 
people who have been with us for 15 to 20 years, 
who understand the whole Acqualina philosophy 
and our continuous quest for perfection.”

Jules, pictured with Stephanie, his wife of more than 45 years, hopes 
his business legacy will be building the most beautiful residences in 
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uick question: what would your 
dream house, look like? Would there 
be iron gates granting entrance to a 
long cobblestone driveway adorned 

with the foliage of eastern New York? Would there 
be French flowering shrubs and pear trees hinting 
at spring? What is your vision? 

If what I’ve just described specifically inspires 
you, you can make your dreams a reality with the 
Maison des Jardins estate, located on the Gold 
Coast of New York’s Long Island. The property 
has been listed by Douglas Elliman Real Estate for 
$60 million.

The Old Brookville, Long Island, estate was 
created in homage to the legendary Palace of 
Versailles speaking to the elegance of 17th-century 
classical France. The combination of château and 
home drives the design of this 160 ft. long limestone 
beauty. Set on an eight-acre piece of property, the 
Maison des Jardins dominates, from ground to sky, 
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The Maison des Jardins echoes historical homage with modern design
intErviEw by michEllE ZErillo-sosa | writtEn by shaun mElaDy

Seventeenth-Century 
FranCe meetS Long 
ISLand’S goLd CoaSt In

Maison des Jardins grand foyer

EloisE HalpErn
Halpern is a seasoned professional who’s worked in 

real estate in Long Island since 1995.

west wings of the house. The architects, Michael J. 
Wallin and Douglas R. Schneider, aimed to please 
the original owners with a curved rooftop to match 
the look and feel of a Vermont slate roofscape in 
the centre of the home.

We chatted with listing agent Eloise Halpern 
from Douglas Elliman Real Estate about her career 
transition from fashion jewellery to Douglas Elliman,  
and on landing this $60 million dream château 
listing on the Gold Coast of Long Island.

Why did you decide to change careers from 
being your own boss to becoming a realtor and 
later an agent for Douglas Elliman?
I loved fashion jewellery, but when I was divorced 
in 1993, my daughter was three years old and I 
really wanted to be near home to be able to spend 
more time with her. I had to sell my own home at  
the time, and my real estate agent told me I would 
never be able to work for anyone after having 

the maISon deS JardInS eState

reaching 60 ft. in the air with its massive limestone 
and iron chimneys.

On the facade of the estate, lavish window 
dormers (40 in total) gracefully expose the east and 

had my own business with 20 employees. She was 
probably right! I do work for people, but they are 
my sellers. It’s a much more flexible career. I was 
with a local agency for years, but I realized a few 
years ago that the real estate industry is headed in 
a much more global direction, and that I needed to 
be with a larger firm with a more global networking 
capability. Douglas Elliman Real Estate is the perfect 
place for my partner and me.

This listing is quite possibly every agent’s 
dream. Why do you think the clients chose 
Douglas Elliman and yourself as the lead agent 
for their property?
Patricia [Bischoff, my partner,] and I have had 
prior real estate transactions with the sellers, and 
they understand how we work. They believe in 
our style and how it is a benefit to them. They also 
know that it’s in their best interest to go with a 
large firm with that global reach, which Douglas 
Elliman Real Estate offers. Our partnership with 
Knight Frank is an important link to the overseas 
market, which may ultimately provide the buyer 
for this property.

Who are the sellers? 
The sellers are the epitome of the American 
dream. One was born here and the other in Israel, 
but grew up here. They are entrepreneurs who 
literally “made it” through hard work, perseverance, 
incredible talent and belief. They continue to expand 
their business in the realm of beverages here  
and internationally.

warmth of each and every room. For all its grandeur, 
you never feel you can’t “live” in the house. I love 
the French doors looking out to verdant views 
of sweeping lawns and gardens, the rich colour  
palette so pleasing to the eye. The agent in me 
loves the construction of this house! I’ve never 
seen anything like it in my 24 years as an agent. It 
is beyond any of the top-quality construction I’ve 
seen over the years. And the geothermal heating 
is a fabulous green feature, so in line with today’s 
building. Personally, I would just adore having a 
theatre in my house, as I love going to the movies. 
This would be such a luxury. And I can so see 
myself entertaining in the wine room. On top 
of that, I’m a bit of a fitness nut, so I would be 
over the moon to have a beautiful fitness centre 
in my own home. And the covered limestone 
loggia with outdoor fireplace in this house is 
just to die for! It’s like [it’s] out of a dream. The 
expansive property, the long romantic drive leading 
up to the house ... the anticipation as you drive 
along toward the house — you’re transported to  
another world!

Can you describe a suitable buyer?
I think the buyer for this home is most likely someone 
who needs an easy commute to Manhattan, but in 
my opinion, there are many types of buyers who 
could live here. The most important element is the 
financial ability to buy it.

Making sure the property is the right fit for a 
buyer is key to a successful transaction. What 

Where did you grow up? 
I was born in Glen Cove Hospital, the closest 
hospital to Plainview, Long Island. I lived in 
Plainview until I went to college at Binghamton 
University, [then] spent a year abroad in France 
and Italy studying languages and art [as well as] 
travelling and working. I then got a secondary 
degree in jewellery design at the Fashion Institute 
of Technology, which honoured me with the 
Mortimer C. Ritter Award for Outstanding Alumni 
when I owned my Manhattan-based fashion  
jewellery factory.

What do you like about this listing’s 
neighbourhood?
I love Old Brookville for several reasons. First, 
it offers the beauty of the north shore with its 
sweeping lawns, horse properties, rolling hills, 
beautiful beaches with views of Westchester, 
Connecticut and even Manhattan from certain areas. 
It’s so close to the quaint villages of Locust Valley, 
Sea Cliff, Roslyn and Cold Spring Harbor, and yet 
equidistant to upscale shopping areas such as the 
Americana of Manhasset and Wheatley Plaza in 
Greenvale. It’s a short distance to Manhattan as well. 
It truly is the best of all these worlds. And if you golf 
or play tennis, [or do] any sport including boating, 
you’re surrounded by fabulous country clubs and 
community facilities enabling you to participate in 
any or all!

What are some of the top features of this listing?
What I find truly desirable about this property is the 
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Lounge and family room adorned 
with French-quarter design
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are some of the things you do as an agent to 
ensure your clients are happy?
Over the years, I’ve come to realize that buying a 
property is in many ways similar to finding a life 
mate. Nobody can convince you they are the right 
person ... you just know it. You feel it. It’s exactly the 
same with a home. I can’t sell someone on wanting a 
property if it’s not right for them. It’s getting buyers 
in to see it, and enough of them that the right one 
comes through the door. To keep clients happy is 
to pay attention to their needs. This is a service 
industry, so we need to listen more than talk.

Define a happy home.
I believe a happy home is one where the inhabitants 
have created the backdrop for them to live the 
way they want with ease and which supports a  
loving family.

What was the first property you listed and sold?
My first sale was a small home in East Hills, 57 
Sherrard St., and I think it was 1995. I believe the 
sale price was $258,000. I can’t be sure, as the 
computer system doesn’t go back that far! I had 
been working as an assistant to another agent 
when I first started and I had conducted a Sunday 
public open house for her. A couple attended 
the open house who were about to buy a house  
on the service road to a large expressway. I remember 
the wife having some concerns regarding her health, 
breathing in potential fumes ... she was pregnant. 
They didn’t buy the house where I had the open 
house, but I mentioned a few other options for them, 
and they ended up buying one of them. It was very 
exciting for me, and I felt I did a good deed for them. 
I can’t remember where my first listing was. That 
took a little time. Most sellers do not list with new 
agents, as they prefer to hire a seasoned agent who 
has encountered all types of situations and had to 
navigate this complex process.

What is the number one selling feature of 
every home?
I believe the number one selling feature for every 
home varies, depending on the buyer and what is 
important to them. It could be location, curb appeal, 
style, the kitchen, the master bathroom. Usually it 
is one of those items.

Do you prefer paint or wallpaper?
Personally, these days I opt for paint. There’s so 
much you can do with paint! You can even make it 
look like wallpaper if you want.

What designers do you follow?
I follow one of the architects of this property 
on Instagram ... Douglas Schneider of Schneider 
Architectural Works. His work is simply fabulous. 
I’m currently following a bunch of different [interior 
design and home décor] companies like @tilebar,  
@cambriasurfaces, @luxemagazine, @caesarstoneca 
and even @kohlerco on Instagram, because I’m 

redecorating and remodelling my own second home in Scottsdale, Ariz.! I 
love everything from ultra-contemporary to ornate and embellished, such 
as the property I’m representing. I’ll buy bedding at Target and yet my 
draperies are hand-embroidered floral Schumacher fabric. My decorator here 
is Cynthia Woody, and I hired her because she understands my desire for 
modern minimalism with a touch a rustic, ethnic, southwest, Native American 
or Mexican influence.

www.elliman.com

ProPerty Details
Neighbourhood Old Brookville, New York

Price $60,000,000
school District North Shore

lot size 364,815 sq. ft. 
8 bedrooms | 10 bathrooms | 5 half bathrooms

Approximately 22,000 sq. ft. | Leisure facilities | Elevator
Garden Swimming pool | Staff accommodations | Triplex
Fully furnished | Private parking garage | Utility rooms

What is your favourite place to visit?
My absolute favourite place to visit is Italy! I love everything about it. My 
husband and I go on biking trips, and we’ve gone to Italy about eight times 
now. The most recent trip was to Sicily in September of 2017 on yet another 
cycling journey.

What’s the last book you read and enjoyed?
The last book I read was The Woman in Cabin 10 by Ruth Ware. It’s a great story 
with a lot of twists and turns ... a bit of a mystery. Loved it!

Have you had the pleasure to meet and do business with any celebrities?
I’m a huge tennis fan, and so is my husband. He used to work for a large 
corporation that sponsored the U.S. Open, so we’ve run into a number of 
celebrities in the company suite, such as Billie Jean King, Jeb Bush, Matthew 
Perry. One of my husband’s former associates is a significant sponsor of the 
Animal Rescue Foundation, which Tony La Russa founded. We have attended 
a few of their fundraisers, and I had the privilege of meeting and sitting with 
some big sports celebrities, including Tony La Russa himself, Tommy Lasorda, 
Albert Pujols, Jim Thome (soon-to-be Hall of Famer) and Carney Lansford. 
I have had celebrities view properties I’ve represented over the years, but I’m 
not at liberty to mention names publicly. 

Define la dolce vita (the sweet life).
La dolce vita would mean to me spending relaxing times with good friends, 
laughing, storytelling, enjoying fresh food, good wine — and especially in Italy, 
the wine, views, the people, the culture. Being in this atmosphere is my favourite 
thing, and to have a beautiful setting such as a beautiful outdoor veranda or 
loggia with a fireplace or a kitchen and maybe a pool is the ultimate!

How would you describe Douglas Elliman?
To me, Douglas Elliman Real Estate is a very established, growing firm, deeply 
rooted in the real estate world, yet with an uber-young feel about it. Our 
leadership is unparalleled and innovative. Our PR department is on point and 
available to us around the clock, working to give us the incredible exposure 
needed in this current global market. 

How important is art in a space?
Artwork can transform a room. I grew up in a very artistic home. My mom has 
two masters degrees in sculpture and photography, so I have a special love for 
photography. I feel a minimalist style of décor lends itself well to art collectors 
so that the work becomes the décor and focal point of the room.

DOLCE MAGAZINE | www.dolcemag.com SUMMER 2018

74
SUMMER 2018



Lounge and family room adorned 
with French-quarter design

p
h

o
to

s
 b

y
 D

o
u

g
la

s
 E

ll
im

a
n

are some of the things you do as an agent to 
ensure your clients are happy?
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exciting for me, and I felt I did a good deed for them. 
I can’t remember where my first listing was. That 
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agents, as they prefer to hire a seasoned agent who 
has encountered all types of situations and had to 
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every home?
I believe the number one selling feature for every 
home varies, depending on the buyer and what is 
important to them. It could be location, curb appeal, 
style, the kitchen, the master bathroom. Usually it 
is one of those items.

Do you prefer paint or wallpaper?
Personally, these days I opt for paint. There’s so 
much you can do with paint! You can even make it 
look like wallpaper if you want.

What designers do you follow?
I follow one of the architects of this property 
on Instagram ... Douglas Schneider of Schneider 
Architectural Works. His work is simply fabulous. 
I’m currently following a bunch of different [interior 
design and home décor] companies like @tilebar,  
@cambriasurfaces, @luxemagazine, @caesarstoneca 
and even @kohlerco on Instagram, because I’m 
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love everything from ultra-contemporary to ornate and embellished, such 
as the property I’m representing. I’ll buy bedding at Target and yet my 
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is Cynthia Woody, and I hired her because she understands my desire for 
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cycling journey.
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with a lot of twists and turns ... a bit of a mystery. Loved it!

Have you had the pleasure to meet and do business with any celebrities?
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corporation that sponsored the U.S. Open, so we’ve run into a number of 
celebrities in the company suite, such as Billie Jean King, Jeb Bush, Matthew 
Perry. One of my husband’s former associates is a significant sponsor of the 
Animal Rescue Foundation, which Tony La Russa founded. We have attended 
a few of their fundraisers, and I had the privilege of meeting and sitting with 
some big sports celebrities, including Tony La Russa himself, Tommy Lasorda, 
Albert Pujols, Jim Thome (soon-to-be Hall of Famer) and Carney Lansford. 
I have had celebrities view properties I’ve represented over the years, but I’m 
not at liberty to mention names publicly. 

Define la dolce vita (the sweet life).
La dolce vita would mean to me spending relaxing times with good friends, 
laughing, storytelling, enjoying fresh food, good wine — and especially in Italy, 
the wine, views, the people, the culture. Being in this atmosphere is my favourite 
thing, and to have a beautiful setting such as a beautiful outdoor veranda or 
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To me, Douglas Elliman Real Estate is a very established, growing firm, deeply 
rooted in the real estate world, yet with an uber-young feel about it. Our 
leadership is unparalleled and innovative. Our PR department is on point and 
available to us around the clock, working to give us the incredible exposure 
needed in this current global market. 

How important is art in a space?
Artwork can transform a room. I grew up in a very artistic home. My mom has 
two masters degrees in sculpture and photography, so I have a special love for 
photography. I feel a minimalist style of décor lends itself well to art collectors 
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Los Angeles, land of 
the rich and famous, 
there is a man who 
often can be spotted 
in the front row 
at fashion shows, 
courtside at NBA 
games and mingling 
at exclusive celebrity 

events, always attired in his distinctive “couture 
cowboy” style. Even in a room full of celebrities, 
his individuality makes him stand out. 

Referred to as “the mystery man,” the 
mysterious James Goldstein makes frequent 
appearances at high-profile events alongside 
some of the world’s most famous people. He’s 
not a Hollywood executive or a music man, so 
Goldstein’s connection to the celebrity world is 
not known to many outside the L.A. scene. Still, 
his unique presence garners a ton of attention — 
on Instagram he has 74,000 followers and 
counting. In fact, since his 20s, Goldstein has 
been photographed with influential people, 
ranging from athletes, actors and musicians to his 
favourite, supermodels, including Mick Jagger, 
Cher, Steven Tyler, Scottie Pippen, Sylvester 
Stallone and the late Hollywood sex symbol 
Jayne Mansfield, with whom Goldstein had a 
brief romantic relationship back in the ’60s.

So who exactly is James Goldstein? In short, 
he’s an American millionaire who has gained 
notoriety in the areas of fashion, basketball and 
architecture. The twist is that Goldstein does not 
work in the fashion industry, has no professional 
connection to the NBA and is not an architect. 
He is, however, a style icon, an NBA superfan 
and a visionary who has worked with designers 
to make his home an architectural landmark. He 
may be a mystery to the rest of the world, but 
here in Los Angeles, he’s “Mr. L.A.” 

Behind his piercing blue eyes and gentle smile, 
Goldstein’s kind and likeable personality might 
surprise some with assumptions about the kind 
of people who lead lives as glamorous as this. 
Dolce’s first impression of Goldstein: cool, calm 
and collected. We were invited to his home 
situated atop a hill in the affluent city of Beverly 
Hills, Calif. In his presence, it is immediately 
clear that the Wisconsin-born Goldstein radiates 
confidence and is unapologetically himself. 
His trademark sense of fashion combines 
western style with high-end couture; he wears 
python-skin cowboy hats and leather boots 
complemented with bold colours, daring designs, 
edgy details and unique prints by today’s most 
celebrated designers. Goldstein takes great pride 
in his audacious image. He has a particular taste 
for European fashion, and his favourite designer 
is luxury fashion house Balmain. 

To those who know him, this unorthodox 
style doesn’t come as a surprise. Goldstein, or 
“Jim,” as his friends and family call him, is not 

only possessed of an energetic spirit, but is also 
a man of great intellect who challenges many of 
society’s restraints. “Jim was a rebel, very much 
influenced by the changes brought about by 
the social revolution of the ’60s. But he was a 
quiet, reserved, considered one,” says long-time 
friend Sandy Marsh. “At his best, Jim offers up a 
sharp wit and often an unconventional, thought-
provoking response. Jim has been truly authentic 
in living his life for what it is that he passionately 
values. James is true to what he has wanted his life 
to be and has no regrets about it.” 

Goldstein attends approximately a hundred 
fashion shows each year both in the U.S. and 
Europe. While he considers himself a fashion 
expert rather than a designer, he has dabbled 
in the industry, giving advice and suggestions 
to renowned designers. He also served as the 
inspiration for a clothing line created by his 
friends in Italy, offering his expertise in both 
design and trends. 

Goldstein regularly travels to Paris and Milan to 
visit top designer stores and peruse the menswear 
and womenswear, as his style is inspired by both. 
“I try to inspire the men’s fashion world, because 
I’ve always resented the fact that men aren’t as 
flamboyant. Women’s clothing has so many more 
possibilities than men’s clothing,” says Goldstein. 
“I detest the business suits, white shirts and 
neckties that the majority of men wear. I think 
it’s ridiculous. I don’t understand why men have 
to be so regimented in wearing the same things. 
I watch sports shows and see all the announcers 
and coaches wearing conservative suits and ties, 
and I’m thinking, Why? This is a sports event. It’s 
all about having fun. Why do they have to be so 
regimented?”

Goldstein’s iconic style is well known 
to the sports world, particularly 
in basketball. Dubbed the “NBA 

superfan,” Goldstein has attended thousands 
of NBA games, and in more than 20 years, he 
hasn’t missed a single NBA Finals game. He is a 
usual sight courtside, almost always accompanied 
by a young female companion. Add to that his 
outgoing style, and it’s no surprise that over the 
years he has captured the attention of numerous 
people, resulting in close relationships with NBA 
executives, athletes and celebrities. If you Google 
“James Goldstein” you will find countless photos 
of Goldstein posing courtside with celebrities such 
as Shaquille O’Neal, Stephen Curry, Rihanna, Lil 
Wayne, Kourtney Kardashian, Kanye West and 
Drake, to name just a few. Goldstein has invested 
a substantial amount of both time and finances in 
the NBA. For years he has travelled from state to 
state to watch basketball games live, with a ticket 
costing as much as $12,500 USD. Multiply that by 
the hundreds of games he attends every season, 
and it’s quite evident how dedicated a fan he is. 

Goldstein remains mum on the subject of how 
he amassed his wealth, as he believes work is the 

least interesting thing about him. Indeed, judging 
by the way Goldstein spends his free time, he may 
be right. However, it is reported that he makes his 
money through real estate investments. 

Goldstein’s love for basketball began at an 
early age, when he was growing up in Milwaukee. 
He began watching NBA games at the age of 10, 
and at 15 landed a job recording game statistics 
for the Milwaukee Hawks. “At the time, everyone 
was focused on college basketball; no one was 
watching the NBA. I loved it so much that I 
remember writing my term paper about the NBA, 
and then when I went to college, I used to tout 
the NBA to everybody, and nobody understood 
me. Eventually, the rest of the world caught on, 
so I take special pride in the fact that I’ve been 
watching almost the entire history of the NBA 
and appreciated it for what it was before most of 
the world did,” says Goldstein. 

And there’s more to be admired about this L.A. 
icon than his wealth, his fashion sense and his 
love for basketball. His true legacy, perhaps, lies 
in his extraordinary artistry. It’s no secret he has 
a talent for design — this is evident at first sight, 
in his distinctive personal style. But his home is 
proof that Goldstein is more than just a guy with 
good taste; he is a genius. His concepts have been 
built into the architectural masterpiece that is the 
famous Sheats-Goldstein Residence.

At the age of 18, Goldstein arrived 
in California to attend prestigious 
Stanford University. A close friend 

often invited him to Los Angeles, and Goldstein 
quickly immersed himself in the alluring culture 
of the county. Eventually, the panoramic views, 
beautiful women and vibrant social scene inspired 
him to make a permanent move.

After finishing school, Goldstein settled in a 
high-rise condo in West Hollywood, but after 
acquiring an Afghan hound named Natasha, he 
quickly realized that Natasha needed more space 
than the apartment provided. “My apartment had 
a spectacular view of Los Angeles, and I didn’t 
want to give that up,” says Goldstein. “I knew that 
any house that I found would have to have a great 
view. I wanted it to be modern architecture, and 
I wanted to have a swimming pool. Those were 
my requisites when I started looking for a house — 
because I’m never willing to settle for anything in 
my life except for the very best.” 

Goldstein searched for two years before 
discovering his dream home, although in fact he 
had previously seen the Beverly Hills property 
from a distance and been fascinated by its 
unique, striking design. After making a few calls, 
Goldstein was invited to inspect the home. In 
less than a minute, according to Goldstein, he fell 
in love with the house. He was eager to make 
an offer, but to his disappointment, learned that 
someone else had it under contract. Luckily, fate 
stepped in. “About 10 days later, the real estate 
broker called me and told me the other buyer 
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values. James is true to what he has wanted his life 
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by the way Goldstein spends his free time, he may 
be right. However, it is reported that he makes his 
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He began watching NBA games at the age of 10, 
and at 15 landed a job recording game statistics 
for the Milwaukee Hawks. “At the time, everyone 
was focused on college basketball; no one was 
watching the NBA. I loved it so much that I 
remember writing my term paper about the NBA, 
and then when I went to college, I used to tout 
the NBA to everybody, and nobody understood 
me. Eventually, the rest of the world caught on, 
so I take special pride in the fact that I’ve been 
watching almost the entire history of the NBA 
and appreciated it for what it was before most of 
the world did,” says Goldstein. 

And there’s more to be admired about this L.A. 
icon than his wealth, his fashion sense and his 
love for basketball. His true legacy, perhaps, lies 
in his extraordinary artistry. It’s no secret he has 
a talent for design — this is evident at first sight, 
in his distinctive personal style. But his home is 
proof that Goldstein is more than just a guy with 
good taste; he is a genius. His concepts have been 
built into the architectural masterpiece that is the 
famous Sheats-Goldstein Residence.

At the age of 18, Goldstein arrived 
in California to attend prestigious 
Stanford University. A close friend 

often invited him to Los Angeles, and Goldstein 
quickly immersed himself in the alluring culture 
of the county. Eventually, the panoramic views, 
beautiful women and vibrant social scene inspired 
him to make a permanent move.

After finishing school, Goldstein settled in a 
high-rise condo in West Hollywood, but after 
acquiring an Afghan hound named Natasha, he 
quickly realized that Natasha needed more space 
than the apartment provided. “My apartment had 
a spectacular view of Los Angeles, and I didn’t 
want to give that up,” says Goldstein. “I knew that 
any house that I found would have to have a great 
view. I wanted it to be modern architecture, and 
I wanted to have a swimming pool. Those were 
my requisites when I started looking for a house — 
because I’m never willing to settle for anything in 
my life except for the very best.” 

Goldstein searched for two years before 
discovering his dream home, although in fact he 
had previously seen the Beverly Hills property 
from a distance and been fascinated by its 
unique, striking design. After making a few calls, 
Goldstein was invited to inspect the home. In 
less than a minute, according to Goldstein, he fell 
in love with the house. He was eager to make 
an offer, but to his disappointment, learned that 
someone else had it under contract. Luckily, fate 
stepped in. “About 10 days later, the real estate 
broker called me and told me the other buyer 

IN
I TRY TO 
INSPIRE THE 
MEN’S FASHION 
WORLD, 
BECAUSE 
I’VE ALWAYS 
RESENTED THE 
FACT THAT 
MEN AREN’T AS 
FLAMBOYANT

“

”

James Goldstein dons a jacket 
by designer Balmain while 
posing in his bedroom 
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tried to lower the price, and I stepped in at his 
original price and got the house. It was one of the 
most important things I’ve ever done in my life,” 
recalls Goldstein. 

The Sheats-Goldstein Residence is widely 
known from its appearances in movies 
Charlie’s Angels, The Big Lebowski and 

many more. The home has also been featured 
in countless music videos, fashion spreads for 
Vanity Fair, Vogue and Dior, and celebrity events 
such as Rihanna’s 27th birthday. But fascination 
with Goldstein’s home goes well beyond its 
Hollywood status. It is an architectural treasure 
praised for its dramatic features, strategic details 
and overall, its modernist design. 

Designed and built by famed American 
architect, the late John Lautner (who apprenticed 
with Frank Lloyd Wright), the home was 
originally built for the Sheats family. Goldstein 
purchased it in 1972, and since then has continued 
revising and perfecting it, working with Lautner 
until his death and then with others to create 
the epitome of elegance and minimalism that he 
envisions. He has quite literally transformed his 
home into a work of art; he has promised the 
Sheats-Goldstein Residence to the Los Angeles 
County Museum of Art after his death. 

Despite the renown of the Sheats-Goldstein 
Residence on the big screen, its location remains 
exclusive. Unless you have been personally 
invited and given directions by Goldstein, there’s 
a great chance you’ll get lost trying to discover 
it. The residence offers a spectacular view of Los 
Angeles, giving you the illusion of staring into 

infinity — you’re not likely to find an equal to 
this view anywhere else in the city. Almost every 
room in the house offers an exit to the outdoors, 
which Goldstein has transformed into a four-acre 
tropical jungle requiring full-time gardeners to 
maintain. But even indoors, the home mimics the 
feeling of being outside. All that separates you 
from nature and the steep hills of Beverly Crest 
are the retractable glass walls. This is not a home 
for acrophobics.

“After I had lived in there for about seven 
years, I decided it was time to start to perfect 
the house,” says Goldstein. “It’s been almost 40 
years now, and there’s been construction going 
on somewhere on the property ever since. I 
got used to the noise and lived in my house for 
several years without any windows — the house 
was wide open. I’ve endured a lot of hardships 
because of the construction, but at the same time, 
being there every day and watching what was 
going on actually led to some things being done 
to perfection that might not have been done that 
way had I been living somewhere else. I’ve never 
redone any of the changes. All the work that has 
been done has been a new project somewhere on 
the property.” 

The home is replete with surprise touches and 
unique furnishings, many designed by Goldstein 
himself. Lush, fresh flowers imported from Hawaii 
provide accents throughout the home. The living 
room is perhaps the most recognizable room. 
As noted, it has appeared in several blockbuster 
Hollywood films and is decorated with portraits 
of Goldstein posing with celebrity friends such 

I HAVE SPENT SO 
MANY YEARS AND 
SO MUCH TIME IN 
WORKING ON THE 
HOUSE. ONCE 
THE HOUSE HAD 
BEEN IMPROVED 
TO THE POINT OF 
PERFECTION, I 
DECIDED I DON’T 
WANT IT TO END 
UP IN THE HANDS 
OF SOME OTHER 
INDIVIDUAL. I 
WANT IT TO BE 
OPEN TO THE 
PUBLIC. I WANT 
THE PUBLIC TO 
BE AWARE OF 
WHAT GOOD 
ARCHITECTURE 
REALLY IS

“

”

The living room offers 
a breathtaking view of 
Goldstein’s custom-designed 
rooftop infinity pool
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Goldstein’s bedroom is 
surrounded by retractable glass 
windows which overlook the 
Beverly Hills Crest 

Goldstein’s unique style 
has made him an L.A. 
fashion icon

as Karl Lagerfeld, Snoop Dogg, Jay-Z, Brad Pitt, 
Kate Moss, Naomi Campbell and others. Among 
these is a photograph of a nude Pamela Anderson 
emerging from the custom-designed rooftop 
infi nity pool. 

Goldstein’s bedroom extends out toward 
the Los Angeles skyline; the glass walls can be 
retracted to reveal that you are at the pinnacle of 
the house, with nothing beneath you but a sheer 
drop over the hills of Beverly Crest. The bedroom 
also showcases Goldstein’s impressive clothing 
collection, which includes pieces by some of the 
most respected designers in fashion. 

Goldstein has a reputation as a reveller 
and a connoisseur of the nightlife, 
and recently he realized a long-time 

dream by opening a nightclub of his own — but 
on his own territory and on his own terms, in 
true Goldstein fashion. “For many years, I had 
in the back of my mind a desire to design and 
build my own nightclub, because I’ve always been 
an avid nightclub-goer. I’ve attended nightclubs 
all over the world, and so the idea of designing 
my own club and having it on my property was 
something that fascinated me,” says Goldstein. 
“Once I acquired the house next door, my prime 
interest … was to build a tennis court, and I 
had another place in mind on the property to 
build the nightclub. But when I started in on the 
tennis court, I realized it made sense to build the 
nightclub underneath.” 

Located beneath the tennis court, Goldstein’s 
private nightclub, Club James, features retractable 
glass walls, a phenomenal view of the city, fl oor-

to-ceiling TV screens, a DJ booth, lasers and a 
concrete bar to match the club’s all-concrete 
interior. The response to Club James has been 
phenomenal, says Goldstein. In a short period of 
time, the club has become famous not only in Los 
Angeles, but also in Europe, where he frequently 
travels. Both the tennis court and Club James have 
been the venue of choice for many splashy events 
hosted by high-profi le organizations such as the 
NBA, the Grammys, Nike, Lacoste and many 
more. A-listers like comedian Kevin Hart and DJ 
Calvin Harris have also hosted parties here. 

Currently, construction at the residence 
continues indefi nitely, with plans to build a 
terrace with professional cooking facilities, a 
dining room area, a lap pool, a screening room 
and a guest house. 

Goldstein has dedicated much of his 
life to perfecting his estate; more 
than just a home, it has become his 

passion. Considering his substantial investment in 
it, naturally Goldstein wants to ensure his legacy 
lives on. And so, it was announced in February 
2016 that the fashion and sport afi cionado was 
gifting his $50 million estate to the Los Angeles 
County Museum of Art (LACMA). 

“I have spent so many years and so much 
time in working on the house. Once the house 
had been improved to the point of perfection, I 
decided I don’t want it to end up in the hands of 
some other individual. I want it to be open to the 
public. I want the public to be aware of what good 
architecture really is,” says Goldstein. 

Goldstein had been in talks with various 

Fabulous James
@jamesfgoldstein

◀ FASHION
Goldstein’s 
clothing collection 
features many 
pieces with 
cutting-edge 
design, such as 
this jacket by 
designer Balmain

◀ ARCHITECTURE
The Sheats-
Goldstein residence 
is rich in history, and 
Goldstein continues 
to grow its legacy, 
with plans to expand 
its design and 
features 

BASKETBALL▶ 
Goldstein has 

attended thousands 
of NBA basketball 

games in his lifetime
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Residence on the big screen, its location remains 
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invited and given directions by Goldstein, there’s 
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Angeles, giving you the illusion of staring into 
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room in the house offers an exit to the outdoors, 
which Goldstein has transformed into a four-acre 
tropical jungle requiring full-time gardeners to 
maintain. But even indoors, the home mimics the 
feeling of being outside. All that separates you 
from nature and the steep hills of Beverly Crest 
are the retractable glass walls. This is not a home 
for acrophobics.

“After I had lived in there for about seven 
years, I decided it was time to start to perfect 
the house,” says Goldstein. “It’s been almost 40 
years now, and there’s been construction going 
on somewhere on the property ever since. I 
got used to the noise and lived in my house for 
several years without any windows — the house 
was wide open. I’ve endured a lot of hardships 
because of the construction, but at the same time, 
being there every day and watching what was 
going on actually led to some things being done 
to perfection that might not have been done that 
way had I been living somewhere else. I’ve never 
redone any of the changes. All the work that has 
been done has been a new project somewhere on 
the property.” 

The home is replete with surprise touches and 
unique furnishings, many designed by Goldstein 
himself. Lush, fresh flowers imported from Hawaii 
provide accents throughout the home. The living 
room is perhaps the most recognizable room. 
As noted, it has appeared in several blockbuster 
Hollywood films and is decorated with portraits 
of Goldstein posing with celebrity friends such 
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the house, with nothing beneath you but a sheer 
drop over the hills of Beverly Crest. The bedroom 
also showcases Goldstein’s impressive clothing 
collection, which includes pieces by some of the 
most respected designers in fashion. 

Goldstein has a reputation as a reveller 
and a connoisseur of the nightlife, 
and recently he realized a long-time 

dream by opening a nightclub of his own — but 
on his own territory and on his own terms, in 
true Goldstein fashion. “For many years, I had 
in the back of my mind a desire to design and 
build my own nightclub, because I’ve always been 
an avid nightclub-goer. I’ve attended nightclubs 
all over the world, and so the idea of designing 
my own club and having it on my property was 
something that fascinated me,” says Goldstein. 
“Once I acquired the house next door, my prime 
interest … was to build a tennis court, and I 
had another place in mind on the property to 
build the nightclub. But when I started in on the 
tennis court, I realized it made sense to build the 
nightclub underneath.” 

Located beneath the tennis court, Goldstein’s 
private nightclub, Club James, features retractable 
glass walls, a phenomenal view of the city, fl oor-

to-ceiling TV screens, a DJ booth, lasers and a 
concrete bar to match the club’s all-concrete 
interior. The response to Club James has been 
phenomenal, says Goldstein. In a short period of 
time, the club has become famous not only in Los 
Angeles, but also in Europe, where he frequently 
travels. Both the tennis court and Club James have 
been the venue of choice for many splashy events 
hosted by high-profi le organizations such as the 
NBA, the Grammys, Nike, Lacoste and many 
more. A-listers like comedian Kevin Hart and DJ 
Calvin Harris have also hosted parties here. 

Currently, construction at the residence 
continues indefi nitely, with plans to build a 
terrace with professional cooking facilities, a 
dining room area, a lap pool, a screening room 
and a guest house. 

Goldstein has dedicated much of his 
life to perfecting his estate; more 
than just a home, it has become his 

passion. Considering his substantial investment in 
it, naturally Goldstein wants to ensure his legacy 
lives on. And so, it was announced in February 
2016 that the fashion and sport afi cionado was 
gifting his $50 million estate to the Los Angeles 
County Museum of Art (LACMA). 

“I have spent so many years and so much 
time in working on the house. Once the house 
had been improved to the point of perfection, I 
decided I don’t want it to end up in the hands of 
some other individual. I want it to be open to the 
public. I want the public to be aware of what good 
architecture really is,” says Goldstein. 

Goldstein had been in talks with various 
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Goldstein stands at 
the pinnacle of his 
home, which offers a 
spectacular view of 
Los Angeles

institutions interested in acquiring his home. One 
day, two women from LACMA visited to look 
at his clothing collection for an exhibition they 
were hosting on the history of men’s fashion. “I 
had read about how LACMA expressed interest 
in collecting houses, but I never read about any 
follow-up, and I said to them, ‘What happened 
to LACMA’s plans to acquire houses?’ The next 
thing I knew I got a call from the head of LACMA, 
and we started discussing the possibility of me 
donating the house to them,” recalls Goldstein.

The partnership includes a restrictive 
agreement on what LACMA can do to the home 
and how they must operate it. To stay true to the 
home’s legacy, LACMA will operate the Sheats-
Goldstein Residence in the same way Goldstein 
has: in addition to being open to the public for 
architectural tours, it will remain an event space 
and be accessible for fashion shoots and the 
filming of movies and music videos.

“Jim’s exceptional generosity has launched 
an entirely new collecting area for LACMA 
of singular architectural homes, which are an 
important cultural legacy and represent some of 

the greatest examples of Southern California art,” 
said Michael Govan, CEO, and Wallis Annenberg, 
director, in a statement from LACMA. “This 
landmark gift means that LACMA will be able 
to build on our already significant holdings of 
objects designed by important architects, as well 
as a world-renowned collection of California 
design, to enhance access for the public through 
programming that connects the disciplines of 
architecture, film, fashion and art.” 

What you see is what you get with James 
Goldstein. Perhaps that is what makes him 
so special. Truly one of a kind, he delights in 
navigating life with little concern for what other 
people think. With his enviable free spirit and 
zest for life, it’s no wonder “Mr. L.A.” has been 
so successful in achieving his ultimate goal: living 
freely. “I’m leading the kind of life I want to. My 
age hasn’t slowed me down,” says Goldstein. “I 
still feel like a young person, I still interact with 
young people, and I’m going to continue living 
the same kind of life I’ve been enjoying.” 
jamesfgoldstein.com
     @jamesfgoldstein

The living room has been 
used as the backdrop for 
Hollywood films such as 
Charlie’s Angeles and 
The Big Lebowski 

I STILL FEEL 
LIKE A YOUNG 
PERSON, I STILL 
INTERACT WITH 
YOUNG PEOPLE, 
AND I’M GOING 
TO CONTINUE 
LIVING THE 
SAME KIND OF 
LIFE I’VE BEEN 
ENJOYING

“

”
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Fashion

Window  
Shopping
By bringing you the hottest looks 
off the mannequin, Dolce gives 
you a glimpse into the displays of 
cutting-edge designers through 
WindowsWear, the world’s largest 
and most comprehensive visual 
database of retail and e-commerce 
with a community of brands, 
vendors, designers, architects and 
academic institutions worldwide

written by Victoria Scott

1

3

2

4

www.windowswear.com

1. moncler paris
Are you ready to dance the night away? One glance 
through this window and you will be. With designs 
that sparkle as much as the display, Moncler Paris 
catches your eye and will have you ready for a party 
before you even have your outfit. 

Artistic director: Maurizio Graziani
www.moncler.com

2. alice & olivia
See the rainbow, eat the rainbow, be the rainbow. 
With a multicoloured background to match its bright 
ideas, Alice + Olivia wants you to wear the rainbow 
this season. With designs that are fun and playful, 
this window screams summer, embodying fashion 
that we all wish we could wear. 

Artistic director: Claudia Dominguez
www.aliceandolivia.com

3. dolce&gabbana
Among a garden of flowers, looking over the coast, 
two bodies appear. Blending in while standing out. 
Dolce & Gabbana invokes your imagination and 
makes you work to see its beautiful creations in this 
window, and once you see them, you won’t be able 
to look away. 

Artistic director: Larsen Montenessi
www.dolcegabbana.com

4. moncler hong kong
The camouflage that is used within this piece is 
tricky. On the one hand, it means we can’t see the 
model, but on the other hand, he is so clearly there. 
Maybe the camouflage is strategic — it makes us 
curious; it makes us want to see what we can’t.

Artistic director: Maurizio Graziani
www.moncler.com

5. etro
Etro is taking us to the jungle of our dreams. A 
place where purses hang from trees and multi-
coloured lemurs abound. Maybe if we’re really 
lucky, a lemur will come to life and hand us that 
purse we’ve had our eye on. We’ll just have to wait 
and see. 

Artistic director: Filippo Bova
www.etro.com

6. versace
Channelling the elegance of Vogue, Versace 
creates a timeless window with an eye-catching 
centrepiece. With statement colours, dramatic 
designs and shocking patterns, we are constantly 
drawn to new things in the window, never stopping 
at the same part twice. 

Artistic director: Michael Hinojosa
www.versace.com
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The IMPALPABLe  
DReAM of BeAUTY

Michael cinco:

Beauty has always been subjective. 
A beautiful face will never go out of style 
PhotograPhy by JEF ANOG  |  grooming by JOJO DANTESPADUA
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Breaking the Barriers:  
Instead of adhering to one set look, like the baby 

doll models and muscular-looking men of the early 
aughts, the newest trends on the scene are notable 

for the ways in which they stand out, and those things 
are precisely what’s missing from advertising and the 
fashion industry at large —  and you’ll recognize their 

faces from a plethora of magazines
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The industry is more open-minded and realistic in 
reflecting today’s society. It turns out, celebrating and 
emphasizing what makes you different or unique as a 
model is what will make you stand out and be memorable
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Mihailo Anušic lives in the 
moment and is inspired by 
current events to create 
pieces that appeal to the 
modern woman

Fashion

Always on the cutting 
edge of fashion, Mihano 
Momosa releases its 2018 
bridal collection. Dolce 
talks with designer Mihailo 
Anušić to understand his 
inspiration, his style and 
how he creates these 
works of art
interview by Michelle zerillo-sosa

First-Class Fashion
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pieces that appeal to the 
modern woman

Fashion

Always on the cutting 
edge of fashion, Mihano 
Momosa releases its 2018 
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talks with designer Mihailo 
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inspiration, his style and 
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Mihailo anušic  
As the head designer and founder of 
Mihano Momosa, he has taken the 
fashion world by storm. He is able to 
pursue his passion by providing authentic, 
elegant, designs for women everywhere.

Where did you receive your formal education? 
I actually did not study design. I studied business at 
first, but while I was in college I was working as a 
stylist and did my internships at fashion companies. 
So I have acquired knowledge on my own, watching 
professionals doing their job and reading a lot of 
books. I was lucky enough to have an aunt who 
was a seamstress so I had a chance to learn all the 
techniques from her. But I have never stopped 
learning; education is a lifelong process, and each 
day I try to teach myself something new.
 
What do you love most about being a designer?
The freedom to express myself and to translate my 
feelings into something visible. 
 
Where do you look for inspiration for your 
collection?
Everything could be a source of inspiration. Any 
experience, feeling, a person perhaps ... Sometimes 
I just do − it is almost an impulse, it is part of 
my nature. So there is no single thing that provides 
inspiration; it is more of a need to create.
 
Tell us a bit about your family and how they 
supported you through your journey as a 
fashion designer.
I was blessed to have a very supportive family. They 
believed in me from the very beginning. My mother 
is my ideal of femininity, so she provided me with 
[a] deep understanding of women. My family made 
me who I am and I will be forever grateful to them.
 
Why do you think women love your collection?
I think they love the fact that I understand their 
need to express their femininity. The modern world 
is sometimes asking women to give up on their 
childhood dream, and I am trying to give them 
a chance to stay true to themselves, regardless of  
the circumstances.
 
Tell us about the bridal and the pre-fall 
collections.
With both collections I have tried to stay true 
to brand philosophy; I used simple cuts, pastel 
colours and the finest fabrics. The idea behind p
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Bursting with life, these 
pieces exude femininity 
and strength through 
fabric − or in this case, 
feathers

[these] collections was to provide maximum 
comfort and first-class esthetics. There is a lot of 
handwork involved, and I was trying to achieve  
timeless elegance.
 
Define elegance for us.
It’s all about personality. The clothes you are wearing 
should communicate who you really are, not what 
you own.
 
What era in fashion and design do you most 
gravitate toward?
None, actually. I try to live in the modern world, to 
understand the challenges that women are facing 
and create accordingly.
 
What has society lost over the years in fashion 
and what has it gained?
It gained a lot of freedom, for sure. It became 
accessible, and due to expansion of social media, 
everybody has a chance to present themselves. What 
it lost perhaps is a curation. I am not sure if that is 
a bad thing, as I believe that quality always finds 
its way.
 
Do you have a best friend? How would he/she 
describe you?
I have a group of childhood friends and they are 
like a family to me. I think that they would say that 
I am a dreamer.
 
Are you an optimist or pessimist?
An optimist, always. 
 
Are there qualities that have helped you 
become successful?
Being a dreamer. At the beginning, it took a lot 
of courage to start a career in fashion, and if I did 
not have a dream, a clear vision, I don’t think that 
I would have [had] the strength to go on with it. 
There was too much risk involved.
 
What is one memory that you cherish?
It is a very intimate childhood memory.
 
What are some other luxury brands you 
gravitate toward because of the similarities 
between your brand and theirs?
I am trying to stay as independent as I can, so I 
prefer not to look up or compare myself to anyone. 
I wish to create my own world and express my 
individuality. 
 
What is one thing our readers would not know 
about you?
That I am a very private person. I tend to spend my 
time with my friends, as friendship is really important 
to me. All my co-workers are my friends, and I am 
very careful when it comes to letting new people 
into my life.
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adjacent to De La Salle College at Avenue Road and Oaklands.
An opportunity to live in comfort and opulence at the heart of 

Toronto’s coveted Summerhill neighbourhood.
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Over the last 40 years, the Ferri family 
has been dedicated to delivering the 
ultimate in sales, customer service, and 
employee satisfaction. While we write our 
next chapter, we hope you’ll join us as we 
continue our story as R. Ferri Automotive. 

For us, passion for automotive excellence 
is a family affair. More than that –  
it’s a way of life.

rferriautomotive.com

Italian 
born.
Canadian 
made.

Join us as we continue our story.


